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AHOTALIA

Maprunenko B.B. Po3po6ka MapkeTHHIOBUX 3aXO0/iB 3 (OPMYBaHHS MO3UTUBHOTO
IMIJKY MiAPUEMCTBA

dopmyBaHHA IMIIDKY € HE TUIbKH 3acO00M 3alydeHHs HOBHUX KJIEHTIB abo
yTpUMaHHS BXXE ICHYIOYHMX, IIO3UTUBHHMM IMIDK TaKoXX Jomomarae B poOoTi
HiAMPUEMCTBA 3 IHITUMU KOHTpareHTamMmu. MeToro poOoTH € po3poOKa TEOPETUYHUX Ta
MPaKTUYHUX PEKOMEHJAIli 110710 (OpMyBaHHS 1IMIJKY MIJNPUEMCTBA, SK CKJIaJI0BOI
CUCTEMHU YIpaBIiHHA MHANPUEMCTBOM. OCHOBHUMH 3aBJIaHHAMH POOOTH € aHaml3
ICHYIOUMX MIIXO/1B 10 (hOpMYBaHHS IMIJIKY MIANPUEMCTBA 3 YPaXyBaHHSAM BITUHU3HSIHOL
cnenudiky Ta aHali3 cepefoBuina GyHKIIOHYBAHHS MIANPUEMCTBA, 3 METOIO PO3POOKH

11aHy 3 GopMyBaHHS IMIIKY Ta OLIHKH HOT0 €(peKTUBHOCTI.

SUMMARY

Martinenko V. Development of marketing measures for forming a positive image of the
company

Not only is forming an image a means of attracting new customers or retaining existing
ones, a positive image also helps the enterprise to work with other counterparties. The purpose
of the work is to develop theoretical and practical recommendations for the formation of the
image of the enterprise as part of the enterprise management system. The main tasks of the
work are to analyze the existing approaches to the formation of the image of the company,
taking into account the national specificity and to analyze the environment of the enterprise
functioning, in order to develop a plan for the formation of the image and evaluate its

effectiveness.
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