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SUMMARY
THE ROLE OF TOURISM IN THE ECONOMY OF THE STATE AND
REGIONS USING THE EXAMPLE OF FRANCE

Object of research: the French tourism industry as a complex system of economic,
social and institutional elements that influence national and regional development.

Subject of research: tools and processes that ensure the formation of economic
consequences of tourism activities, in particular regulatory mechanisms, budgetary and
financial levers, and marketing practices.

The purpose of the work: to analyze the role of tourism in the economic
development of the state and its regions using the example of France, as well as to develop
recommendations for optimizing regulatory and marketing tools to enhance the economic
effect of tourism activities.

Conclusions and their novelty: During the study, it was established that the tourism
industry in France generates about 8% of the country's GDP, but its economic impact
varies significantly depending on the region. Disproportions between central and
peripheral territories were identified, which emphasizes the need to adapt regulatory
policy taking into account regional characteristics. The main trends in the development
of tourist flows, their impact on local budgets and the level of employment were
identified. A set of practical measures is proposed to increase the competitiveness of
regional tourism clusters by improving marketing strategies and digitalization of
infrastructure.

The results of the study: can be used to formulate recommendations for improving
regional tourism development programs, implementing marketing strategies focused on
external and internal markets, as well as developing tools to stimulate investment in
tourism infrastructure.

Thesis: 66 p, 14 figures, 9 tables, 25 sources.

Keywords: tourism, economic development, France, regional development,
marketing management, tourist flow, competitiveness, state regulation, tourism brand,
tourism infrastructure, employment, GDP, investments, fiscal policy, digitalization,

socio-economic impact, seasonality.
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