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AHOTAIIA*

CemenoBa M.O. CucreMa MapKeTHHIOBBIX [IOCJi/KEHb HMiANPHEMCTBA Ta
LUISAXH 11 BJOCKOHAJICHHSI.

VY naniil poOOTI IOCHIIKYIOTbCA TEOPETHYHI ACTEKTH Ta MPAKTUYHUN aHali3
CUCTEMU MAapKETUHTOBUX AochikeHb Ha npukiaai TOB "COMFY". Po3ain 1 po3kpuBae
3HAYEHHS Ta POJb MAPKETHMHTOBUX JOCIIJKEHb IS HIANPUEMCTBA, OMHUCYE OCHOBHI
METOM Ta IHCTPYMEHTH TMPOBEACHHS [OCHIIKEHb, a TaKOX €Talnu pPO3poOKU Ta
BIIPOBA/PKEHHSI CUCTEMH MApKETUHIOBHUX JTOCHIKEHb. PO31i1 2 mpucBsiUeHU aHAI3y
cuctemMu MapkeTHHroux npociikens TOB "COMFY", Bkitouaound XapakTepUCTUKY
MapKETUHTOBOi JIISJIBHOCTI MIANPUEMCTBA, AaHali3 pPHUHKY, T[O3UI[IOHYBAaHHS Ta
cerMeHTyBaHHs mnociayr, SWOT-aHani3 rocrnogapchbkoi JISIBHOCTI Ta  OLIIHKY
e(eKTUBHOCTI ICHYIOUYOi CHUCTEMHU MAPKETHUHTOBUX JOCHKEeHb. Y po3aun 3
PO3IJIAIAIOTHCS IIUISAIXM BJOCKOHAJIEHHS CHUCTEMHU MApPKETUHTOBUX JOCIIIXKEHb Ha
nianpueMctei TOB "COMFY" uepe3 po3poOKy Ta BIOPOBAKEHHS HOBUX CTpaTerii
JOCJIIJDKeHb, aHalli3 pe3yJbTaTiB i1X BIOPOBA/HKEHHS Ta OIIHKY EKOHOMIYHOI
e(hEeKTUBHOCTI.

Kiro4oBi cimoBa: MapKeTHHTOB1 JOCHIIPKEHHS, CUCTEMa JIOCIIKeHb, aHaJl13 PUHKY,
NO3UIIOHYBaHHs, cerMeHTyBanHg, SWOT-anani3, ctparerii JocIiKeHb, €)EeKTUBHICTb.

SUMMARY

Semenova M.O. The system of marketing research of the enterprise and ways
of its improvement.

This paper investigates the theoretical aspects and practical analysis of the
marketing research system on the example of COMFY LLC. Section 1 reveals the
importance and role of marketing research for an enterprise, describes the main methods
and tools for conducting research, as well as the stages of development and
Implementation of a marketing research system. Section 2 is devoted to the analysis of
the marketing research system of "COMFY" LLC, including the characteristics of the
company's marketing activities, market analysis, positioning and segmentation of
services, SWOT analysis of economic activities and evaluation of the effectiveness of the
existing marketing research system. Section 3 considers ways to improve the system of
marketing research at the enterprise "COMFY" LLC through the development and
implementation of new research strategies, analysis of the results of their implementation
and evaluation of economic efficiency.

Keywords: marketing research, research system, market analysis, positioning,
segmentation, SWOT analysis, research strategies, efficiency.
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