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AHOTANIA

Ilpoxoposa €. B. Po3pobka Komniekcy MapKemuH208Uux KOMYHIKAYil i3
3acmocysanuam Ilnmepuem mexnonozii

Bunyckna kBamnigikaiiiiina po60oTa BUKOHaHA 3 METOI0 PO3POOKH KOMILIEKCHOT
nporpaMu IpOCyBaHHSI pekiamMHOro areHtrctBa «Conversor». B poGoTi mpoBeneHo
aHaji3 Cy4yacCHOr0 CTaHy PEKJIAMHOTO PHUHKY, BHUSBIECHO TEHJEHIII HOTO PO3BUTKY,
JlaHa 3arajbHa XapaKTEpUCTUKA peKiIaMHOro areHTcTBa «Conversor». BuBueHo ioro
BHYTpIIIHE 1 30BHIIIHE cepenoBuine. [locraBieHi KoprnopaTuBHI, MapKETHHIOBI,
KOMYHIKaIliiiH1 Ta MeniitH1 mini. Ha ocHOBI mpoBeaeHoro anamizy po3pooseno digital
cTpaterii. 3amponOHOBAHO KOMIUJIEKCHY MpOrpaMy IPOCYBaHHS PEKIAMHOIO
areHTCTBA, TMpeJICTaBieHa creuudika MealacTparerii pekinamHoi kammaxii. Ha
MpUKIaAl JaHOTO MIANPHUEMCTBA IIOKa3aHa METOAWKA OIIHKA €(EKTUBHOCTI
MJIaHYBaHHS TPOTPaMU MPOCYBAHHS.

Kuo4oBi cioBa: MapkeTHHroBa CTpaTerisi, oOpraHizaiis MapKETHHTOBOT
TATBHOCTI  MIANPUEMCTBA, KOMIUIEKC MApPKETHUHTY, pEKJIaMHE areHTCTBO,
MapKEeTHHTOBUU aHa13 MiANPUEMCTBA, IHTEpHET MapKETHHT.

SUMMARY

Prokhorova Y.V. The Developmet of Marketing Communications Complex with
the Internet technologies

The final qualifying work was performed for development a comprehensive
promotion program for the advertising agency "Conversor". The analysis of the current
state of the advertising market is carried out, the tendencies of its development are
revealed, the general characteristic of the advertising agency "Conversor" is given. Its
internal and external environment is researched. Corporate, marketing, communication
and media goals are set. Based on the analysis, digital strategies and a comprehensive
program to promote the advertising agency have been developed. The specifics of the
media strategy of the advertising campaign are presented. The example of this
company shows the method of assessing the effectiveness of planning a promotion
program.

Keywords: marketing strategy, organization of marketing activity of the
enterprise, marketing complex, advertising agency, marketing analysis of the
enterprise, Internet marketing.
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