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AHOTALSA

Jlemenko A.A. JlociaigkeHHsI MApPKeTHMHIOBOIO CepeloOBHINA Ta
B/JI0CKOHAJIEHHSI MAPKETHHI0BOI IiJILHOCTI MiAMPHEMCTRBA.

KBamigikarmiiina pobota mnpucBIYeHAa BUBYCHHIO TEOPETHMYHUX 3acaa Ta
MPAKTUYHUX AacCMeKTIB MapKETHHTOBOI MisIBHOCTI MiANpPHEMCTBA. Po3risiHyTO
TEOPETUYHI OCHOBH JIOCII/DKCHHS Ta aHali3y MapKeTHHTOBOi AisibHOCTI. PoGora
BUKOHAaHa Ha 0a3l IMJNPUEMCTBA TOBApPHCTBA 3 OOMEKECHOK BIAMOBIIAIBHICTIO
«Codrcepsy. IlpoanamizoBane wmapkerunroe cepenoBuiie TOB «Codreepny.
3anporoHOBaH1 HAIPSMHU BJIOCKOHAJICHHS MapKETHMHIOBOI JISJIBHOCTI MiAIPUEMCTBA.
Tako 3p006JIeHO BUCHOBKH Ta MPOIO3HUIIiT BAOCKOHAJIECHHS HAIIPSMKIB MAPKETHHTOBOT
nismbHOCTI manpuemcta TOB “Codrcepn”.

KawuoBi caoBa: IT puHOK, MapKeTHMHIroBa [JisSJIBHICTh,  aHalli3,
KOHKYPEHTOCTIPOMOKHICTh, MAPKETHHTOBE CEPEIOBHINE, MAPKETUHTOBE TUIAHYBAHHS.

SUMMARY

Leshchenko A.A. Research of the marketing environment and improvement
of the enterprise’s marketing activities.

The Master’s thesis is devoted to the study of the theoretical foundations and
practical aspects of the enterprise's marketing activity. The theoretical foundations of
research and analysis of marketing activities are considered. The thesis was based on
“Softserve” Limited Liability Company. The marketing environment of “Softserve”
LLC was analyzed. Ways of improving the marketing activity of the enterprise were
suggested. Conclusions and proposals for improvement of marketing activities of
“Softserve” LLC were also made.

Keywords: IT market, marketing activity, analysis, competitiveness, marketing
environment, marketing planning.
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