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AHOTANIA

Kpamidikamiiina  pobora  OakajmaBpa  NOpHCBAYEHA  JIOCIIKEHHIO
BUKOPUCTAHHSI IHTEPHET-TEXHOJOTIA y MAISUIBHOCTI CY4acHOTO TYPUCTUYHOTO
nignpuemctBa Ha npukianl TOB «Bigsimait» M. JIbBiB. Y poOOTI pO3TISHYTO
TEOPETUYHl 3acaJi 3aCTOCYBAHHS I1HTEPHET-TEXHOJIOTIH y cdepi Typusmy,
BU3HAYEHO iX CYTHICTb, OCHOBHI BUJM Ta (PYHKLIi y AISUIBHOCTI TYpPUCTHYHUX
mignpueMctB.  JIOCHIPKEHO  poJib  IHTEPHET-TEXHOJOTI y  ¢dopMyBaHHI
KOHKYPEHTOCTIPOMOXHOCTI TYPUCTUIHUX MiATPUEMCTB, a TaKOX
OXapaKTEePU30BaHO TIEPEBarM Ta PHU3UMKH iX BUKOPUCTAHHA B CYYacCHHX yMOBax
1dposizallii EKOHOMIKH.

VY npakTUuHIA YacTHHI pOOOTH MPOBEIEHO aHANI3 AISUIBHOCTI TYPUCTUYHOTO
nignpuemcta TOB «Bingsinaii» M. JIbBiB, 3M1MCHEHO OIIHKY BHYTPIIIHBOTO Ta
30BHIIIHBOTO CEpPEOBUINA TIANPUEMCTBA, a TaKOX JTOCIIIKEHO OCOOJIMBOCTI
BUKOPUCTAHHA 1HTEPHET-TEXHOJOriH y #oro mismpHOCTI. [IpoananmizoBaHo
e(EeKTUBHICTh BUKOPHUCTAHHS BeO-CaliTy, COIIAJIbBHUX MEPEX, I1HCTPYMEHTIB
OHJIAH-MapKETHUHTY Ta IHIIUX HU(PPOBUX PECYPCIB MIANPUEMCTBA.

3a pe3yapTaTamMM JOCHIPKEHHS BH3HAUEHO OCHOBHI MpoOieMu Ta
MEPCIEeKTUBU PO3BUTKY IU(PPOBUX I1HCTPYMEHTIB Y ISUIBHOCTI TYPUCTHYHOTO
MiAIPUEMCTBA. 3aMpONIOHOBAHO HAMPSMU BIOCKOHAICHHS! BAKOPUCTAHHS 1HTEPHET-
TEXHOJIOT1i, 30KpeMa MOJICpHI3aIlil0 BeO-CailTy, aKTUBI3AIlII0 OHJIATH-MapKETHHTY,
BIIPOBAPKEHHSI MOOUIBHUX TEXHOJIOT1H, 4aT-00TiB, MEPCOHATI30BAaHUX CEPBICIB, a
TaKO>X IHHOBAIL[IMHUX TEXHOJIOT1H MTy4YyHOTro iHTENIeKTy Ta VR/AR-pimiens.

[IpakTuyHe 3HAYEHHA OJCPKAHUX PE3YyJbTATIB TMOJSATAaE Yy MOXKIMUBOCTI
BUKOPUCTAHHS 3alPOMOHOBAHUX PEKOMEHJAI s MiABUIIEHHS €(EeKTUBHOCTI
JISTBHOCT] TYPUCTUYHUX TIIIPUEMCTB, YOCKOHAJIICHHS KOMYHIKAIlT 3 KIIIEHTaMH
Ta 3MIITHEHHS KOHKYPEHTHHUX MO3UIlil Ha PUHKY TYPUCTUIHHUX TIOCTYT.

KitouoBi  cioBa:  IHTEpHET-TEXHOJOTIi, TYPUCTUYHE  MIJMPUEMCTBO,
g poBizairis, OHJIANTH-MapKETHHT, BeO-CailT, TypPUCTUYHI MOCIIYTH,

KOHKYPEHTOCTIPOMOXHICTh, COLIAJIbHI MEpeX1, ITy4YHui iHTenekT, VR/AR.



SUMMARY

The bachelor's qualification work is devoted to the study of the use of Internet
technologies in the activities of a modern tourism enterprise using the example of
LLC "Visit" in Lviv. The work examines the theoretical principles of the application
of Internet technologies in the field of tourism, determines their essence, main types
and functions in the activities of tourism enterprises. The role of Internet
technologies in shaping the competitiveness of tourism enterprises is studied, and
the advantages and risks of their use in modern conditions of digitalization of the
economy are characterized.

In the practical part of the work, an analysis of the activities of the tourism
enterprise LLC "Visit" in Lviv is carried out, an assessment of the internal and
external environment of the enterprise is carried out, and the features of the use of
Internet technologies in its activities are studied. The effectiveness of the use of the
website, social networks, online marketing tools and other digital resources of the
enterprise is analyzed.

According to the results of the study, the main problems and prospects for the
development of digital tools in the activities of a tourism enterprise are identified.
Directions for improving the use of Internet technologies are proposed, in particular,
website modernization, activation of online marketing, implementation of mobile
technologies, chatbots, personalized services, as well as innovative technologies of
artificial intelligence and VR/AR solutions.

The practical significance of the results obtained lies in the possibility of using
the proposed recommendations to increase the efficiency of tourism enterprises,
improve communication with customers and strengthen competitive positions in the
tourism services market.

Keywords: Internet technologies, tourism enterprise, digitalization, online
marketing, website, tourism services, competitiveness, social networks, artificial

intelligence, VR/AR.
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