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AHOTAIISA

€givosa B.FO. BoockouaneHHs KOMNWIEKCY MApPKeMUH208UX KOMYHIKAYIl
RIONPUEMCMEA 3 3ACTNOCYBAHHAM IHMEPHem.

B kBanidikariitniit po6oTi 0akagaBpa po3risSHYTO TEOPETUKO-METOANYHI OCHOBH
BJIOCKOHQJICHHS ~ KOMIUIEKCY  MApKETHMHTOBUX  KOMYHIKAI[l  MIJNPUEMCTBA 3
3aCTOCYBaHHSM IHTEPHET, MPOAHAIII30BAHO CY4YacHl TPEHAM Ta 1THCTPYMEHTU 1HTEPHET-
MapKeTHUHTY, TPOBEJIEH aHalli3 CUCTeM MAapKETUHTOBUX KOMYHIKalli MiAIpUeEMCTBA
«MEDHOUSE SWISS» Ta OCHOBHMX TEHJICHIII pPHHKY MEIMYHOI TEXHIKH,
CETMEHTYBaHHs Ta TO3UIIOHYBAaHHS pPHHKY, TaK0X IPOBEIEHO MAapKETUHTOBE
JOCTIPKEHHsT yHog00aHb CIOKMBAa4YiB CTOCOBHO KaHANIB I1HTEpHET-KOMYHIKAIii
nignpuemctBa «KMEDHOUSE SWISSy. 3 ypaxyBaHHSM AOCHIIKEHHS 3allpOIIaHOBAHO
Ta PO3pO0JIEHO 3aX0H 3 YAOCKOHAJIIEHHS IHTEPHET-KOMYHIKAL[i{ MIIPUEMCTBA, a CaMe:
yJIOCKOHAJICHHs collialbHUX Mepex Instagram ta Facebook, mposenenns offline/online
BeOIHApIB, BIOPOBAKEHHSA MPOrpaMH JIOSJIBHOCTI, COLIANbHHI TpOeKT «Jlomomora
BOiHaM», po3poOKa MOOUIBHOrO J0AaTKy. Bu3HaueHuii MapKETUHTOBHM OOIKET
3aIpONOHOBAHUX 3aXO/IIB.

KirouoBi cioBa: MapKkeTHHroBI KOMYHIKAIll MIAMPUEMCTBA, BIOCKOHAJICHHS
MapKETHHTOBUX KOMYHIKAIliif, aHaji3, IHCTPYMEHTH, IHTepHeT-MapkeTuHr, online,
offline, ynockoHaeHHs iIHTEpHET-KOMYHIKaIlil, MAPKETHHTOBE JOCITIIKCHHS.

SUMMARY

Yefimova V.Y. Improvement of the complex of marketing communications of the
enterprise using the Internet.

The bachelor's qualification work considered the theoretical and methodological
foundations of improving the company's marketing communications using the Internet,
analyzed modern trends and tools of Internet marketing, conducted an analysis of the
marketing communications systems of the "MEDHOUSE SWISS" company and the main
trends of the medical equipment market, market segmentation and positioning, as well a
marketing study of consumer preferences regarding Internet communication channels of
the "MEDHOUSE SWISS" enterprise was conducted. Taking into account the research,
measures to improve the company's Internet communications were proposed and
developed, namely: improvement of Instagram and Facebook social networks,
offline/online webinars, implementation of a loyalty program, social project "Helping
Soldiers", development of a mobile application. The marketing budget of the proposed
activities is defined.

Keywords: enterprise marketing communications, improvement of marketing
communications, analysis, tools, Internet marketing, online, offline, improvement of
Internet communications, marketing research.
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