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AHOTANIA

JIo6oB JI. B. ToBapo3HaBya xapakTepUCTUKA SKOCTI 1 aCOPTUMEHTY KOCMETHUYHUX
BUPOOIB Ta iX MO3UIIIOHYBAaHHS HA PUHKY.

VY xBamidikaiiiHiii poodoTi PO3MISHYTO €KOHOMIYHY CYTHICTh, KJIacH(IKaIlI0 Ta
cnenu(piKy KOCMETUYHUX BUPOOIB sIK 00’ €KTa TOBapO3HaBUOro aHami3y. [IpoananizoBano
0coOnMMBOCTI (OpMYBaHHSI Ta YIMPABIiHHA ACOPTUMEHTHOIO TIONITHKOIO Ha PHUHKY
KOCMETUYHHUX TOBapiB. BU3HAY€HO OCHOBHI TpyNH IMOKA3HUKIB SIKOCTI KOCMETHYHUX
BHUpOOIB 1 METOMIM iX OLiHIOBaHHS. OXapaKTepu30BaHO MIIbHICTh mianpueMctea TOB
«PYII» six omHOTO 3 MPOBIIHUX PITEHIEPIB HA PUHKY KOCMETUKHU B YKpaiHi. [IpoBeneno
aHayi3 aCOPTUMEHTY Ta SIKOCTI KOCMETHYHHMX TOBApIB, MPEICTABICHUX Yy MarazmHax
— kpemiB mist oOmuuds. OLiHEHO TO3UIIOHYBaHHS KOCMETUYHUX BHPOOIB Yy Mepexki

«EVA». BuBdeHo nopTper crokuBadya KOCMETHIHUX TOBapiB Mepexi «EVA».

KirouoBi cjioBa: KocMeTHKa, SKICTh, aCOPTUMEHT, IO3HUIlIOHYBaHHS, EVA,
TOBAapO3HABUMH aHaIi3, CIIOYKUBAY.

SUMMARY

Lobov D. V. Merchandising Characteristics of the Quality and Assortment of
Cosmetic Products and Their Market Positioning.

The qualification thesis examines the economic essence, classification, and
specifics of cosmetic products as an object of merchandising analysis. It analyzes the
features of assortment policy formation and management in the cosmetics market. The
main groups of quality indicators for cosmetic products and the methods for their
evaluation are identified. The study characterizes the activities of “RUSH” LLC as one
of the leading retailers in the Ukrainian cosmetics market. An analysis of the assortment
and quality of cosmetic products presented in EVA stores is conducted. A merchandising
assessment of specific product groups—particularly facial creams—is provided. The
positioning of cosmetic products within the EVA network is evaluated. The portrait of
EVA's cosmetics consumer is also studied.

Key words: cosmetics, quality, assortment, positioning, EVA, merchandising

analysis, consumer.



3MICT

PO3ALI 1. TEOPETHUKO-METOJWYHI OCHOBHM HOOCIHIJDKEHHA
KOCMETHUYHMX BHUPOBIB SIK O5’€KTA TOBAPO3HABYOI'O AHAJII3Y..5

1.1. ExoHoMiuHa CyTHICTh, Kiacudikaiisi Ta OCOOIMBOCTI KOCMETUYHUX

15371010 L3 1 S 5
1
1.3. TToka3HUKH SKOCTI KOCMETHYHUX BUPOOIB Ta METOJIM 1X OI[IHIOBAHHI. ........ 16

PO3IIJT 2. TOBAPO3HABYA XAPAKTEPUCTUKA  SKOCTI TA
ACOPTUMEHTY KOCMETHUYHHMX BHWPOBIB, IO PEAJI3YETHCA B
MEPEXKI TOB «PYIID ... e e 20
.1. Xapakrepuctuka qisnbHOCTI TOB «PYID». ..o, 20

2.2. Anami3 acOpTUMEHTY Ta SIKOCTI KOCMETUYHUX BHUPOOIB, IO MPEACTABICHI B
MarazuHi «KEVA» TOB «PYI».....ooiii e 26

ToBapo3HaBua XapaKTEPUCTUKA KPEMIB JIJIsi OOIMYUs, 1IIO MPEACTABICHI B Mara3uHi

PO3IJI 3. Ilo3uuioHyBaHHS KOCMETHMYHHMX BHUPOOIB Ha PHUHKY Ta HampsIMU
B/IOCKOHAJIEHHS TOBAPHOT OTITHKHM . . ¢ .t v eueeteeteateteneeie et eteeeeeieeneeeeneene 45

. BuBueHHs mopTpery crmoxuBaua KOCMETHUYHUX ToBapiB y Mmepexi EVA TOB

B 20 72 1 45
. [lo3uniionyBaHHsI KOCMETHYHUX TOBapiB y Mepexi EVA................... . ... 49
BUCHOBK. ... e 55

CIIMCOK BUKOPUCTAHUMX JUKEPEJL.......ccoooiiiiiiii 58



