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AHOTAIISA

Tanaiioa 10.0. Po3pobka ma winsixu peanizayii MidCHAPOOHO20 IHBECMUYIIHO2O

npoexkmy “Biokpumms 0iddxcuman azenmcmea noeHo20 yukiy y Benukiu Bpumawnii,
Jlonoon “

VY kBamdikamiitHii poOOTI MpPOBEAEHO aHaTi3 TEHACHIINH Ta OCOOJMBOCTI
PO3BUTKY eKOHOMikM BenmukoOputanii 3a ocranni 10-15 pokiB. Maemo Taki ¢aktu, y
rio0ansHOMY CBITI BenmkoOpuTaHis 3aiiMae ofHE 3 IMPOBITHUX MICIlb, 1 € MPOBIIHOIO
TOPTOBOIO JIePKaBOIO 1 (PiHAHCOBUM IIEHTPOM, 1 TPETHOIO 32 BEIMUYMHOIO EKOHOMIKOIO B
€pponi, micaa Himeyunnun 1 ®@panmii. [1{o cTrocyeTbes 30BHINIHBOI 1 BHYTPIIIHBOI
€KOHOMIKH, TO He3BaKaroun Ha BUXiJ BemukoOpuTanii 31 ckinany €C, a TakoxK maHaeMii,
MDKHApOJIHI 0a3u JaHuX POOJSATH ONTUMICTUYHUN MPOTHO3, 3 MPUBOJY MOJATBIIOTO
PO3BUTKY KpaiHH. Y poOOTI PO3pOo0JICHO MIKHAPOAHHUM 1HBECTHUIIMHUN MPOEKT IO
CTBOPEHHIO JIIJHKUTAJ areHTCTBAa MOBHOTO MUKITY Y JIOHOHI 32 paxyHOK BJIACHUX KOIITIB
1HBecTopa 3 Ykpainu. [{ns Toro, njo0 ycminHo BIPOBAAUTH L€ IHBECTUIIHHUIN POEKT,
00OB'A3KOBUM OYyJI0O MpOaHaII3yBaTH E€KOHOMIUYHY Ta MOJITHUYHY CHUTYalll0 KpaiHH-
Oenedimiapa, piBeHb JIJIOBOI AaKTUBHOCTI 13 3aJlydeHHS 1HO3EMHHUX IHBECTULIM Ta
iHBecTulliHNi KiMar CnonydeHoro KoposiBcTBa, sSiKMii BU3HA4a€ yMOBH IPOEKTY,
MO3UTUBHI (PAKTOPHU YU HETATHBHI.

Kniouosi cnoea: peanizallii MDKHApOJHOTO 1HBECTULIMHOIO  IPOEKTY,
IHBECTULIIHHUN KIIMAaT, METOIH JOCIIKEHHS, 30BHIIIHI 1HBECTHUIII.

SUMMARY

Halaida Y.A. Development and ways of implementing the international investment
project "Opening of a full cycle digital agency in the UK, London

The qualification paper analyses the trends and features of the UK economy over
the last 10-15 years. There are such facts that in the global world, the UK is one of the
top economies, and is the leading trading nation and financial centre, and the third largest
economy in Europe, after Germany and France. With regard to the external and domestic
economies, despite the UK's exit from the EU and the pandemics, international databases
make an optimistic prognosis for the country's future development. The paper develops
an international investment project to create a full-service digital agency in London, using
the investor's own funds from Ukraine. In order to successfully implement this investment
project, it was mandatory to analyse the economic and political situation of the
beneficiary country, the level of business activity to attract foreign investment and the
investment climate of the United Kingdom, determining the conditions of the project,
positive or negative factors.

Keywords: implementation of an international investment project, investment climate,
research methods, external investment.
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