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AHoTars

Kopnau H.O. [nTepHeT-MapKeTHHT sIK 3aC10 yIOCKOHAJIEHHS KOMYHIKalliHO1

JUSTTBHOCTI MiANPUEMCTBA (Ha IPUKJIaAl cTapTany koM otepHoro kinyoy “LAG OFF”)

VY xBamdikauiitHiii po6oTi 6akanaBpa AOCTIIKEHO TEOPETUKO-TIPAKTUYHI1
aCIEeKTH BUKOPUCTAHHS IHTEPHET-MAPKETUHTY SIK IHCTPYMEHTY IT1IBUIIICHHS
e(peKTUBHOCTI KOMYHIKalIHHOI AISUIbHOCTI mianpueMcTBa. Ha mpukiaai crapramy
koMt totepHoro kinyoy “LAG OFF” npoananizoBaHo BHYTPINTHE Ta 30BHIIITHE
CepelloBHUILEe, BU3BHAYEHO OCHOBHI XapaKTEPUCTUKU LITOBO1 Ay IUTOPii, KOHKYPEHTHI

nepeBaru i HeJIOIIKH KITyOy.

VY xoni nocaipKeHHs po3po0IIeHO cTpaTerii U poBOro MpoCcyBaHHs, 30KpemMa
SMM-ctparerito i COLiAIBHUX MEPEK, 3aX0IH MO0 BIPOBAHKEHHS reiMidikalii ta
IPOrpaMHu JIOSUIBHOCTI, & TAKOXK KOHIEMI[1}0 CTBOPEHHS MOBHODYHKII1IOHATBHOTO
BeOCalTy 3 IHTETPOBAHOIO CUCTEMOIO OHJIAMH-OPOHIOBAHHS. 3aMpONOHOBaH1 3aX0/I1
CIpsIMOBaH1 Ha MIABUIIECHHS BII3HABAHOCTI OpEHY, 3aJIy4YeHHs] HOBUX KIII€HTIB,
3pOCTaHHS YaCTOTH MOBTOPHUX BI3UTIB 1 MOCUJIEHHS! KOHKYPEHTOCIPOMOXKHOCTI Ha

PHUHKY JIOKQJIbHUX KITyOiB.
KirouoBi cnoBa:

[HTepHET-MapKeTUHT, relMidikailisi, mporpamMa JOsIIbHOCTI, KOMIT IOTEpHUH KI1yO,

OHJIaliH-OpoHIoBaHHs, SMM-cTpareris, undpoBi kKaHAIU
Summary

Korpach N.O. Internet marketing as a tool for improving enterprise

communication (on the example of the start-up computer club “LAG OFF”)

In the bachelor’s thesis, the theoretical and practical foundations of internet
marketing as a tool for enhancing enterprise communication were explored. Based on

the case of the “LAG OFF” computer club start-up, internal and external environments



were analysed, along with target audience profiling, identification of competitive

strengths and weaknesses.

As a result of the research, several digital promotion strategies were developed: a
social media (SMM) strategy, a gamification-based loyalty programme, and a fully
functional website with an integrated online booking system. These solutions aim to
strengthen brand awareness, attract new customers, increase repeat visits and improve

the overall competitiveness of the brand on the local market.

Keywords: internet marketing, gamification, loyalty programme, computer club,

online booking, SMM strategy, digital communications.
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