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AHOTAILIIA

Irnatenko A.B. Po3po0Oka Ta nuisaxu peamizaiii M>KHapOZHOTO 1HBECTHIIITHOTO
npoekTy «Canos rpyMinry y [onbiri».

Y po0oTi AOCHiIKEHO Cy4acHWi cTaH ekoHoMiku PecmyOmiku Ilombmia Ta ii
IHBECTULIIMHUHN TOTEHINa] 3 OISy Ha MOXKJIMBOCTI 3all04aTKyBaHHS Majoro Oi3Hecy
1HO3eMHUMH TpoMajisiHaMU. OOIPYHTOBAHO JOLIIBHICTh BIAKPUTTSI TPYMIHT-CAJIOHY Y
micti KpakiB — ofgHOMYy 3 HaWpO3BUHYTIUX ypOaHiCTHUHUX LeHTpiB llombmi 3
BHCOKOIO KOHIIEHTPAIIEIO IJIbOBOI ayAUTOPIi. Y MeKax MPOEKTY po3p00IEHO KOHIICTIIIIIO
HiANIPUEMCTBA, CKJIa/ICHO 1HBECTUIIHHUI KOILITOPUC, BU3HAYEHO JyKepena (piHaHCyBaHHS,
PO3pax0BaHO BUTPATH, MPOTHO3 JOXO/AIB Ta KJIFOUYOB1 (JiIHAHCOBI MOKAa3HUKHU. Po3paxyHku
NPV, IRR, PI Ta mepiogy OKymHOCTI CBig4aTh NpPO PEHTAOETBHICTH 1 MPAKTUYHY
peanizoBaHICTh MPOEKTY. 3apONOHOBaHA MOJENb (YHKIIOHYBaHHS MiANPUEMCTBA Ma€e
MEPCIEKTUBU MAaCIITA0yBaHHS B MEKaX MOJbCHKOTO PUHKY.

Kurouosi ciioBa: iHBectuiiitna npuBabauBicth [lombi, Manuii Gi3HeC, TPyMIHT-

canoH, NPV, IRR, mixkHapo/iHe miANTPUEMHUIITBO



SUMMARY

Ignatenko A.V. Development and ways of implementation of the international
investment project «Grooming salon in Poland».

The paper explores the current state of the Polish economy and its investment
attractiveness in the context of launching small businesses by foreign entrepreneurs. The
feasibility of opening a pet grooming salon in Krakow is justified, considering the city’s
demographic, economic, and cultural advantages. The project includes a detailed business
concept, investment budget, funding strategy, cost structure, revenue forecast, and
performance indicators. Calculations of NPV, IRR, PI, and payback period confirm the
profitability and practical viability of the initiative. The proposed business model has
potential for replication across the Polish market and may serve as a reference for similar
Initiatives.

Keywords: investment climate of Poland, small business, grooming salon, NPV,

IRR, international entrepreneurship
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