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AHOTAINIA

Yepniuenko B.B. Po3pobka mapxemuneosux 3axo0ié ujo00 npocy8aunHs OpeHo)y 8
mepedxci [nmeprnem.

B kBamidikamiitHii poOOTI PO3MJISHYTO TEOPETUKO-METOJIUYHI OCHOBH PO3POOKH
MapKETHHTOBUX 3aXOJiB I0JI0 MPOCYBAaHHS OpeHMy, 3/11HCHEHO MapKETUHTOBUN aHAI3
JUSITEHOCTI, pO3pO0JIEHO PeKOMEHAAIIIT 1010 TTpocyBaHHs OpeHay mianpuemctBa TOB
«Beauty Style House» y mepexi [ntepuer. 3 ypaxyBanHsm cnenudiku nisuibHocti TOB
«Beauty Style House» sik cajoHy Kpacu Ta KOHKYPEHTHHX YMOB 3alpONOHOBAHO
KOMILJIEKC TIPOCYBAHHS MOCIYT CAJIOHY y Mepexi [HTepHEeT 3 BUKOPUCTAHHSIM METOJUKH
T. I'puropuyka, sika CKIaJa€TbCcsi 3 BOCBMHU TIOB’SI3aHHMX €TaliB, IO CIPUSTHME
NIJBUILIEHHIO KOHKYpeHTOoCcpoMokHOCTI mianpuemcta TOB «Beauty Style House» Ha
PUHKY Ta 3pOCTaHHS HOr0 MOKa3HUKIB €()eKTUBHOCTI.

Kuaro4oBi cj1oBa: MapKkeTHHroBa KOHIIEMIS YIPAaBIIHHSA MIAIPUEMCTBOM,
MapKETHUHIOBl 3aXO0J, KOMIUIEKC MapKETHHIY, KOHTPOJIb MApKETUHIOBOI MAISUIBHOCTI
HiANPUEMCTBA, MAapKETUHTOBUM aHalli3 MiANPUEMCTBa, Mepexka IHTepHer, InTepHer-
MapKETHHT.

SUMMARY

Chernichenko V.V. Development of marketing measures for brand promotion on
the Internet.

In master’s thesis the theoretical and methodological basis for the the
development of marketing measures to promote the brand, conducted a marketing
analysis of the activity, developed recommendations for the promotion of the brand of
the company "Beauty Style House™ on the Internet. Taking into account the specifics of
Beauty Style House LLC as a beauty salon and competitive conditions, a complex of
Internet salon services promotion using T. Grigorchuk's methodology was proposed,
which consists of eight connected stages, which will increase the competitiveness of
Beauty Style House LLC In the market and the growth of its performance indicators.

Keywords: marketing concept of enterprise management, marketing measures,
marketing complex, control of enterprise marketing activity, enterprise marketing
analysis, Internet network, Internet marketing.
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