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AHOTANIA

Kapanoscovka /[. I'. Po3pobka ma opeanizayisi pekiamHoi KamMnauii

VY kBamidikariiHii podoTi JOCITIHKEHO TEOPETUKO-METOAMYHI OCHOBH OpraHi3allii
PEKIJIaMHOI1 JISTbHOCTI HIAMPUEMCTBA Ta PO3POOKH KOMIUIEKCHOT peKJIaMHOI KaMIlaHii. 3
METOI0 CTBOPEHHSI €(EKTUBHOI PEKJIAMHOI KaMIlaHii MPOBEACHO KOMIUIEKCHHUM aHai3
YUHHOI pEKJIaMHO1 MisUIbHOCTI Mepexi cymnepmapkeTiB VARUS 13 BUKOpHUCTaHHSIM
METO/IB CTpaTeriyHoro axamizy, 3o0kpema SWOT-anamizy, aHamizy MOBEIIHKU
CIIO’KMBAYIB 1 OIIHKK €(DEKTUBHOCTI KOMYHIKAIlIMHUX KaHaTiB. JIOCIIPKEHHS OXOTLTIOE
BUBUYEHHS IIUIbOBOT ayIUTOpPii KOMMAaHIii, KaHAIIB MPOCYBAaHHSA, CTHIICTUKHA PEKJIaMHHUX
3BEpHEHb Ta PE3YyJbTATUBHOCTI OKpeMHuX akuid. Ha ocHOBI oTpuMaHHX pe3yJbTaTiB
po3po0eHO KOHIEeNIito peknamMHoi KammaHii mo Jlas Cssroro BamenTtuna,
copMyNbOBaHO 11 IIJIl, CJIOTaH, MO3WIIOHYBAaHHSA, KOMYHIKAIIifHI 1HCTPYMEHTH Ta
BI3yalibHI eneMeHTH. O1iHeHO e()EeKTUBHICTh KaMIaHIi 3a KJIIOUOBUMHU MOKAa3HUKAMU, a
TaKoX C(POPMYTHOBAHO PEKOMEHAII MO0 MOJANBIIOTO BIOCKOHAJIECHHS PEKIaAMHOI
ctparerii komnanii VARUS 3 ypaxyBaHHSM cydacHUX HU(PPOBUX TEHIAEHLIN 1 MOTped
IJTLOBUX TPYII.

Knwuogi cnosa: peknamua Kamnawis, MapKkemunes08a cmpamezis, KOMYHIKAYIiuHi
KaHan, mepedxica Cynepmapkemis, e@eKmusHiCmb pDeKIaMu, CHOMCUBYA NOBEOIHKd,
yughposutl maprkemute.

SUMMARY
Karapovska Daria. Development and organization of an advertising campaign

The thesis examines the theoretical and methodological foundations of organising
advertising activities for a company and developing a comprehensive advertising
campaign. In order to create an effective advertising campaign, a comprehensive analysis
of the current advertising activities of the VARUS supermarket chain was carried out
using strategic analysis methods, in particular SWOT analysis, consumer behaviour
analysis and evaluation of the effectiveness of communication channels. The research
covers the study of the company's target audience, promotion channels, advertising style
and the effectiveness of individual campaigns. Based on the results obtained, a concept
for a Valentine's Day advertising campaign was developed, its goals, slogan, positioning,
communication tools and visual elements were formulated. The effectiveness of the
campaign was assessed using key indicators, and recommendations were formulated for
further improvement of VARUS's advertising strategy, taking into account current digital
trends and the needs of target groups.

Keywords: advertising campaign, marketing strategy, communication channels,
supermarket chain, advertising effectiveness, consumer behaviour, digital marketing.
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