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AHOTALNIA

Hecropyk €.B. YnockoHajaeHHs] CUCTEMH MPOAaXKiB HEMPOAOBOJIBFINX TOBAPIB Y
BITYM3HSHOMY PUTEHII.

Kpamidikamiitna poboTa mnpuCBAiYEHA YIOCKOHAJICHHIO CHCTEMHU MPOAaXiB
HEMPOIOBOJBINX TOBAPIB y BITYU3HAHOMY pUTENIl B poOOTI noCHiIKy€eThCs AMHAMIKA
pO3ApiOHOTO TOBapOOOOPOTY 3a TOBAPHUMHU TpymamMu. Po3risiHyTO Kiacudikarmiio Ta
XapaKTEPUCTUKY ACOPTUMEHTY B3YTTS I NOKa3HUKU HOTo SIKOCTI. AHaI3yIOThCS
OpraHi3alliifHO-eKOHOMIYHA XapaKTePUCTHKA MISUTbHOCTI MIANPUEMCTBA, CHUCTEMa
IpoAaXiB HEMpPOJOBOJIBYMX TOBApPIB Y BITUM3HAHOMY puTteim. JlocmimkeHo
ACOPTUMEHT KIHOYOTO0 MOJEJIBHOTO B3YTTs Ta NEPEBIPEHO MOTO SIKICTb.

Bu3HaueHO CerMeHTH CHOKMBA4IB B3YyTTS Ta BU3HAYEHO MOTEHI[INHUN MOPTPET

crio>kuBaviB. JloCaipkeHO OpraHi3allilo TOProBO-TEXHOJOTTYHOTO MPOIIECY.

KurouoBi cioBa: mponaxi, HEMPOJOBOJIbYI TOBApH, B3YTTS, PUTEHII, SKICTb,

ACOPTUMEHT.

SUMMARY

Nestoruk E.V. Improvement of the system of sales of non-food products in
domestic retail.

The qualification work is devoted to the improvement of the system of sales of
non-food products in domestic retail. The work examines the dynamics of retail turnover
by product groups. The classification and characteristics of the range of footwear and
its quality indicators are considered. The organizational and economic characteristics of
the enterprise, the system of sales of non-food products in domestic retail are analyzed.
The assortment of women's model shoes was studied and its quality was checked.

Segments of footwear consumers are defined and a potential portrait of consumers
is determined. The organization of the trade and technological process was studied.

Keywords: sales, non-food products, shoes, retail, quality, assortment.
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