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ANNOTATION

Kushch O.R. Marketing Strategies of Luxury Brands: Analysis and Development
of an Effective Promotion System

This bachelor’s thesis explores the theoretical and methodological foundations of
marketing strategies in the luxury segment, focusing on the development of an effective
promotion system for high-end brands. The research includes a comprehensive analysis
of the marketing activities of the Ukrainian brand Guzema Fine Jewelry, using both
qualitative and quantitative research methods. In particular, a SWOT and PESTLE
analysis was conducted, along with target audience segmentation to identify key influence
points for communication and brand positioning. Based on a benchmarking analysis of
leading global luxury brands, the thesis offers recommendations for adapting best
international practices to the specifics of the Ukrainian market. The proposed solutions
include increasing brand awareness, enhancing emotional communication, and
integrating corporate social responsibility into the brand’s positioning strategy. Practical
recommendations are provided for improving Guzema’s marketing approach to
strengthen its competitiveness in both local and international markets.

Keywords: [uxury marketing, Guzema brand, marketing strategies, brand
promotion, emotional branding, competitiveness, marketing research

AHOTAIIA

Kyw; O.P. Mapkemunzoei cmpamecii luxury-openoie: ananiz ma po3pooka
ehekmuenoi cucmemu npocyeamnus.

Y kBamidikamiiHii  poOOTI  TOCHIKEHO TEOPETUKO-METOJAWYHI  OCHOBHU
(dhopMyBaHHS MAapKETHHIOBUX CTPATET1 y cerMeHTI luxury-OpeH IiB, a TaKoX I1IX0IH 10
noOyZ0BM €(EeKTUBHOI CHUCTEMH MPOCYBaHHS TaKuX OpEHIIB. 3 METOK pO3pOOKHU
peKOMeHAaIlli  MPOBEJACHO KOMIUIEKCHUM  aHadl3 MapKETUHTOBOI  JIsUIBHOCTI
ykpaincbkoro Openay Guzema Fine Jewelry 13 BUKOpUCTaHHSIM SIKICHHX Ta KiJIbKICHHX
METO/IIB JoCiKeHHs. 30Kpema, 3aiicieno SWOT- ta PESTLE-anani3 6peny, a Takox
CErMEHTAIIII0 I[IJILOBOI ayAUTOPIi JJIsl BUSBJICHHS KJIIFOYOBUX TOYOK BIUIMBY. Ha OCHOBI
MPOBENCHOI0 OEHUMAPKIHTY CTpaTeridi MpOBIJHUX CBITOBUX luxury-kommadiii Oyio
po3po0JIeHO peKkoMeHAdalli MmoAo axanTtamii e(PEKTUBHUX MIKHAPOJAHUX IPAKTUK
MPOCYBaHHS JIO YMOB YKPaiHCBKOTO PHHKY. 3ampONOHOBaHI 3aXOJHU BKIIOYAIOThH
M1BUIIEHHS BITI3HABAHOCTI OPEH Ty, MTOCWJICHHS €MOIIIITHOT KOMYHIKaIlli 3 KJII€EHTaMH Ta
PO3BUTOK COIiaIbHOT BIAMOBIIAILHOCTI SIK €JIEMEHTY Mo3ullitoBaHHs. Hamano mpakTuyHi
peKOMEeHIallii 010 BIOCKOHAJICHHSI MapKETUHTOBOI cTparerii Guzema Juist 3MiITHEHHS
il KOHKYpEHTOCTIPOMOYKHOCTI Ha BHYTPIIIIHHOMY Ta MIKHAPOJHOMY PUHKY.

Knruoei cnosa: luxury-mapxemune, 6peno Guzema, mapkemuHeo8i cmpamezii,
NPOCYB8AHHA,  eMOYIIHUU  OpeHOUH2, KOHKYDEHMOCHPOMONCHICMb,  MAPKEMUH206i
00CTIOINCEHHS



