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AHOTALIS

AOpamkin M.B. BpockoHaneHHs CUCTEeMH MAapKETHHTOBUX KOMYHIKAaIlill uepes
PO3pOOKY 1 BIIPOBAIXKEHHS CyYaCHUX TEXHOJIOT1 CTUMYJIFOBaHHS 30yTYy.

VY kBamidikaiiiiHiii poOOTI PO3IISHYTO TEOPETHYHI 3acaau (HOpMyBaHHS Ta
PO3BUTKY CHUCTEMU MApPKETHHTOBUX KOMYHIKalliil mignpueMcTBa. JlOCHIiI)KEHO CYTHICTD,
POJIb 1 3HAYEHHSI MAPKETHHIOBUX KOMYHIKaI[ll y 3a0€31eueHH] KOHKYPEHTOCITPOMOKHOCTI
nignpueMmcTBa. [IpoananizoBaHo CydacHi IHCTPYMEHTH CTUMYJIIOBaHHS 30yTy Ta iX BIUIUB
Ha e()eKTUBHICTh KOMYHIKAI[IHHOT MOJITUKH.

Y pobGoTi mpoBeAEHO aHali3 IMOTOYHOTO CTaHy CHCTEMU MAapKETUHTOBHUX
KOMYHIKaIliil Ha MiAMPUEMCTBI, BA3HAYEHO OCHOBHI TPOOJIEMHU Ta HEAOJIKU y B3aEMOJIT 3
[UJIBOBOIO ayIUTOpPi€0. PO3MIsIHYTO HanpsiMU BIOCKOHAJIIEHHS! KOMYHIKaIIi{HOT CUCTEMHU
nignpueMctda TOB «KI' «YKby»» msixom po3poOKM Ta BIPOBAKEHHS CyYaCHHUX
TEXHOJIOT1H CTUMYJIFOBaHHS 30YyTYy.

3amponoHOBaHO TMPAKTUYHI PEeKOMEHAAIlli IM0oJ0 TIJABUIIEHHS €(GEeKTUBHOCTI
MapKETUHTOBUX KOMYHIKalliil, CIpsIMOBaH1 Ha 3MilTHEHHS iM1JKY mianpueMctBa TOB «KIT
«YKbB»», 3pocTanHs 00CsTiB IPOJIaXKiB Ta MiBUILIEHHS PIBHS 3aJI0BOJIEHOCTI CIIOKHBAYIB.

KitouoBi ciioBa: MapKeTHMHIOBI KOMYHIiKallli, CTUMYJIOBaHHS 30yTy, TEXHOJOLII,
UG poBUl MAPKETUHT, ONTUMI3allisl, €(EKTUBHICTb.

AHOTALIS

Mykhailo Abramkin. Improvement of the marketing communications system
through the development and implementation of modern sales promotion technologies.

The qualification work examines the theoretical foundations of the formation and
development of the enterprise’s marketing communications system. The essence, role, and
significance of marketing communications in ensuring the enterprise’s competitiveness are
investigated. Modern tools of sales promotion and their impact on the effectiveness of the
communication policy are analyzed.

The paper analyzes the current state of the marketing communications system of the
enterprise, identifies the main problems and shortcomings in interaction with the target
audience. The directions for improving the communication system of LLC «KG «UKB»
are considered through the development and implementation of modern sales promotion
technologies.

Practical recommendations are proposed to increase the efficiency of marketing
communications aimed at strengthening the image of LLC «KG «UKBp, increasing sales
volumes, and improving customer satisfaction.

Keywords: marketing communications, sales promotion, technologies, digital
marketing, optimization, efficiency.
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