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AHOTAIIIA

Konomoeyp A. €. Pospobka cmpamezii npocy8awHs 2poMaodCcbKoi
opzanizayii 8 mepesxci [nmepnem

KBanigikamiitna po6oTa BUKOHaHA 3 METOK PO3POOKH KOMIUIEKCHOI
MapKeTHHIOBOI cTparerii rpomasichkoi oprauizamii «JIYIT» B mepexi IarepHer.
Po3risiHyTO TEOPETUKO-METOMUYHI OCHOBU CTpPATETii IPOCYBaHHS, TPOMAJICHKUX
opranizauiii Ta [HTepHeT-MapkeTUHTy. Y poOOTI MPOBEAECHO aHAJI3 CyYacHOrO
CTaHy PUHKY HEeMpUOYTKOBUX OpraHi3alliii, BUSBICHO TCHJICHIIT HOTO PO3BUTKY,
JlaHa 3arajbHa XapaKTepHCTHKA IpoMajchkoi oprawizaiii «JIYIT». BuueHo
Horo BHYTpIIIHE 1 30BHIIIHE cepenoBuiie. I[locTaBieHi MapKETHHIOBI,
KOMYHIKaIlliH1 Ta MEJIIMHI 1111 ¥ 3aBIaHHS, TAKOXK 3alPOIIOHOBAHI 3aX0H 1100
npocyBaHHs rpomazchkoi opramizauii «IYIT» B mepexi Inteprer. OmucaHo
OuiKyBaHUH e(PEeKT BiJ BIPOBAIKCHHS ONTMCAHUX 3aXO/IIB.

KarouoBi cioBa: crpareris mNpoCyBaHHsS, TPOMaJICbka oOpraHizaiis,
[HTEepHET-MapKETHHT, OpraHi3ailisi MapKETUHIOBOi MISUTBHOCTI MIAMPHUEMCTBA,
MapKETUHTOBI 3aX0/TH.

SUMMARY

Kolomoiets A. E. Development of a strategy for promoting a public
organization on the Internet

The qualification work was carried out with the aim of developing a
comprehensive marketing strategy for the public organization «DUIT» on the
Internet. The theoretical and methodological foundations of the promotion
strategy, public organizations and Internet marketing are considered. The paper
analyzes the current state of the market of non-profit organizations, identifies
trends in its development, and gives a general description of the public
organization «DUIT». Its internal and external environment is studied.
Marketing, communication and media goals and objectives are set, and
measures to promote the public organization «DUIT» on the Internet are
proposed. The expected effect of the implementation of the described measures
are described.

Keywords: promotion strategy, public organization, Internet marketing,
organization of marketing activities of an enterprise, marketing activities.
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