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VY nunioMHiM po6OTI PO3IIISIHYTI TEOPETUYHI ACTIEKTH MAaPKETUHIOBOI 1sUTBHOCTI
B yMoBax rijo0amizamii Ta uudposizamii Ta po3pOOKM MapKETHHTOBOI CTpaTerii
MIIMNPUEMCTBA, IIPOAHATI30BAHO PUHOK, BHYTPIIIHE 1 30BHINIHE CEPEIOBUIIE
M1IPUEMCTBA, 110 BUITYCKA€ OPraHiuHy KOCMETHUKY i TOproBoro Mapkoro «Weleday.
Ha ocHoBi anani3zy Oyna chopMyinboBaHa Micisi KOMIaHII Ta BU3HAUYEHI MApKETHUHTOBI
LTI, JIJISL TOCSITHEHHS SIKUX OyJia po3po0JieHa CTpaTeris 1 psiji MAapKETUHTOBUX 3aXOJIB.
BukopuctanHs oOpaHUX €JI€MEHTIB MapKETUHIOBO1 CTPATET1i I03BOJIUTH IMIAIPUEMCTBY
JOCSIT'TA HaMIYEHUX IJIEH Y CEpeTHbOCTPOKOBIN MEPCIIEKTUBI.

Kuarwo4doBi ciioBa: MapkeTHHTOBa JisIbHICTD, Tiio0anizalis, udpoBsizaliis, Micis

KOMIIaH1i, MApKETHHI'OBI L[1J11, aHaJI13 BHYTPIIIHBOI'O CEPEAOBHILA MIITPUEMCTBA.

SUMMARY

Chynonova P.Y. Peculiarities of marketing activity of the enterprise under of
globalisation and digitalization.

The thesis examines the theoretical aspects of marketing activity in the conditions
of globalization and digitalisation and the development of the company's marketing
strategy, analyzes the market, the internal and external environment of the company that
produces organic cosmetics under the "Weleda" brand. Based on the analysis, the
company's mission was formulated and marketing goals were defined, to achieve which
a strategy and a number of marketing measures were developed. The use of selected
elements of the marketing strategy will allow the enterprise to achieve its intended goals
in the medium term.

Keywords: international marketing activity, globalization, digitalization, company

mission, marketing goals, analysis of the internal environment of the enterprise.
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