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AHOTALIIA

Kapn C.C. MapkeTuHroBa AisuIbHICTh NIANPHEMCTBA 1 DUIAXH i
BIOCKOHAJIEHHS

B kBamidikamiiiHiii poOOTI PO3TISIHYTO TEOPETHKO-METOAUYHI OCHOBU
oprasizaimii KOHTPOJI MapKETUHTOBOI MISJIBHOCTI 1 NUIAXW T BIOCKOHAJICHHS,
3MIACHEHO MApKETMHTOBUW aHaii3 Ta MAapKeTHMHIOBHM  ayAuT  JisJIbHOCTI
nignpuemctBa «Bimora». 3 ypaxyBaHHSM crneuu(ikd MPOAYKINT MiAMPHEMCTBA
«BimoTa» Ta KOHKYPEHTHHX YMOB 3allpPOIIOHOBAHO BJIOCKOHAJICHHS TOBAPHOI MO
oprasizaiii BiJAlly MapKeTHHTy, [HTepHEeT KoMepIii miAmpueMcTBa Ta podoTa 3
HAKOMMYEHOIO KIIIEHTCHKOIO 0a3010, 110 HAaCTh (iIHAHCOBHI CTUMYI JJISI PO3BUTKY
Ta CIOPUATUME MiABUILEHHIO KOHKYPEHTOCIIPOMOXHOCTI MifnmpueMcTBa «Bimoray Ha
PHUHKY.

Kiro4oBi cjoBa: MapKeTMHroBa JisUIbHICTh, KOMIUIEKC MAapKETHHTY,
MapKETUHIOBUH ayauT, [HTEpHET MpOCyBaHHS.

SUMMARY

Karp S.S. Organization and control of the enterprise marketing activities

In master’s thesis the theoretical and methodological basis for the organization
and control of the marketing of the company, carried out market analysis and
marketing audit of the company, to develop recommendations for improving the
organization of marketing activities of the company "Viluta". Given the nature of
production enterprise "Viluta" and suggested the introduction of competition
commodity model organization of marketing, it is recommended to improve the
product model of organization of marketing department, Internet commerce of the
enterprise and work with the accumulated customer base which will increase the
competitiveness of enterprises "Viluta" in the market.

Keywords: marketing activities, marketing complex, marketing audit, online
promotion.
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