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AHOTANIA

babiu B.O Jlocniooicenns nogedinKu CnoiCu8ayie sax YacmuHa Mapkemur2080i OisibHOCMi

B kBamidikamiiiHiii poOoTi pO3TISTHYTO TEOPETHUKO-METOINYHI OCHOBH JOCIIPKEHb TTOBEIIHKH
KOPHUCTYBayiB MiANPUEMCTBA, 3IIHICHEHO MAapKETUHTOBHUH aHai3 Ta MapKETHHTOBE IOCIIIKEHHS
CIIOKMBAYiB, pPO3POOJIEHO pEeKOMEHJAIil MI0J0 BIOCKOHAICHHS MApKETHHIOBA KOMYHIKAIis
nignpuemcTBa «Better Me». 3 ypaxyBanusm cnenudiku [T-nponykry mignpuemctsa «Better Mecy
Ta KOHKYPEHTHHX YMOB 3aIllpOIIOHOBAHO BIPOBAKEHHS HOBOTO NUIAXY KOMYHIKAIl Ta 3aTydeHHs
KOPHUCTYBaiB 10 MOOLJILHOTO 3aCTOCYHKY, PEKOMEHJOBAHO IIPOBOAUTHU ayJIUT 1HAEKCY JOSIBHOCTI Ta
30BOJIOJICHHOCTI KJII€HTIB BJIAaCHHUMH CWJIAMHA pa3 Ha 3 MICHIl, IO COPUATUME ITiIBUICHHIO
KOHKYPEHTOCIPOMOXKHOCTI MignpueMcTBa «Better Me » Ha pUHKY.

KurouoBi cioBa: mociipKeHHS TOBEIIHKH CIIOKHBAYiB, MAPKETHHTOBA JiSUTbHICTh, METOJU
JIOCJIIJDKEHb TIOBEIIHKM CITI0KMBAYiB, MApKETUHTOBHI aHai3 MIANPUEMCTBA, 1HACKC JIOSUIBHOCTI,
0COOJIMBOCTI MOBEIIHKH CIIOXKHBAUiB, KIacU(iKaIlis TOBEAIHKH CIIOKUBAYIB.

SUMMARY

Babich V.O. Consumer behavior research as part of a company's marketing activities

The qualification work considers the theoretical and methodological foundations of research
on the behavior of users of the enterprise, conducts marketing analysis and marketing research of
consumers, develops recommendations for improving the marketing communication of the enterprise
"Better Me". Taking into account the specifics of the IT-product of the enterprise "Better Me" and
competitive conditions, it is proposed to introduce a new way of communication and attracting users
to the mobile application, it is recommended to audit the index of loyalty and customer satisfaction
on its own every 3 months, which will help to increase the competitiveness of the enterprise "Better
Me" in the market.

Keywords: consumer behavior research, marketing activity, methods of consumer behavior
research, marketing analysis of enterprise, loyalty index, features of consumer behavior,
classification of consumer behavior.
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