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AHOTAIIA

Xapuenko J[.O. BukopucTtaHHs 1HTEPHET-TEXHOJOTIM B MIANPUEMHHUIIBKIN
TISUTBHOCTI.

VY xBamidikamiifaiii pobOTI AOCTIIKEHO TEOPETUYHI, METOAUYHI Ta TMPHUKIAIHI
aCMEeKTH BUKOPUCTAHHS I1HTEPHET-TEXHOJOTIH y MIANPUEMHHUIIBKIN iSIBHOCTI Ha
npukiaai TOB «OmiBisi». Y poOOTI pO3TISHYTO CYTHICTH, Kiaacu(ikallito Ta pojb
IHTEPHET-TEXHOJIOTIM y Cy4acHOMY Ol13HEC-CEpEelOBHILI, a TAaKOX IPOaHaII30BAHO

OcoOnuBy yBary ONpuIIJIEHO aHai3y HU(POBOI IHPPACTPYKTYPH MiANPUEMCTBA
Ta e(peKTUBHOCTI BUKOPUCTAHHS 1IHTEPHET-IHCTPYMEHTIB y AisiibHOCTI TOB «OumiBis».
BusnadyeHo KIt04OBI1 MpoOIeMu Ta OOMEXKEHHS, OB’ A3aH1 3 MOTOYHUM CTAHOM CaWUTy
MIMNPUEMCTBA, MOr0 TEXHIYHOI, BI3yaJbHOI, KOHTCHTHOI Ta (YHKI[IOHAJIBHOIO
CKJIQJIOBUMH.

3anponoHOBAaHO HANPSMU BJIOCKOHAJIEHHS BUKOPUCTAHHS 1HTEPHET-TEXHOJIOT1i
y JTISIIBHOCTI MiAIPUEMCTBA, 30KpeMa 4epe3 ONTHMI3alliio BeOpecypcy, BIPOBAKCHHS
HOBUX IHTEPHET-IHCTPYMEHTIB (0JIOTY, OHJIAWH-KOHCYJIbTAIl}, AaHATITUYHUX TaHENeH,
iaTerpanii 3 CRM), a Takox mpoBeaeHHsT PeIHXKUHIPUHATY O13HEC-TIPOIIECIB HA OCHOBI
mudpoBux pimeHb. Pearmizariis 3amponoHOBaHUX 3aXOJIB CHPUITHUME ITiBUIIECHHIO
e(eKTHUBHOCT1 YIPaBJIiHHSA, KOHKYPEHTOCIIPOMOXKHOCTI Ta 1HHOBAIIIHHOTO PO3BUTKY
H1JIPUEMCTBA.

KirouoBi ciioBa: 1HTEPHET-TEXHOJIOTI, MIANPUEMHUIIbKA ISJIbHICTh, LU(PPOBA
TpaHcpopMallisi, IHTEPHET TEXHOJIOT1i, IHHOBAIIIi.

SUMMARY

Kharchenko D.O. The use of Internet technologies in entrepreneurial activity.

The qualification work investigates the theoretical, methodological and applied
aspects of the use of Internet technologies in entrepreneurial activity using the example
of LLC "Olivia". The work examines the essence, classification and role of Internet
technologies in the modern business environment, and also analyzes global trends in
their implementation in entrepreneurship.

Particular attention is paid to the analysis of the digital infrastructure of the
enterprise and the effectiveness of the use of Internet tools in the activities of LLC
"Olivia". Key problems and limitations associated with the current state of the
enterprise's website, its technical, visual, content and functional components are
identified.

Directions for improving the use of Internet technologies in the enterprise's
activities are proposed, in particular through optimization of the web resource,
implementation of new Internet tools (blog, online consultations, analytical panels,
integration with CRM), as well as reengineering business processes based on digital
solutions. The implementation of the proposed measures will contribute to increasing
the efficiency of management, competitiveness and innovative development of the
enterprise.

Keywords: Internet technologies, entrepreneurship, digital transformation,
Internet technologies, innovations.
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