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AHOTANIA

TitoBa B.A. IloBeminka cmookuBadiB, il OCOOJHMBOCTI Ta 3HAYEHHS JJIA
MapKETHHTOBOI JiSJILHOCTI MIIPHEMCTRA.

B xBamigikamiitHiii po6oTi OakamaBpa PpPO3TIISIHYTO TEOPETHKO-METOAUYHI
OCHOBH TIOBETIHKM CIIOKMBAYiB Ta 1X 3HAYEHHS JJI1 MAapKETUHTOBOI HiSIBHOCTI
MIPUEMCTBA, 3AIMCHEHO MAapKETHMHTOBHI aHai3 TOCIOJAPChKOI JISJIBHOCTI Ta
BHyTpimmHbOro cepenoBuiia TOB «Mearexnika I[liBnens». 3 ypaxyBaHHSIM
cnenudiku npoaykii mignpueMctBa «MenrexHika [liBaeHb» Ta KOHKYPEHTHHX
YMOB 3aIlpOTIOHOBAHO YJIOCKOHAJICHHS aCOPTUMEHTHOI IMOJITUKH, PEKOMEHI0BAaHO
BIPOBA/PKCHHS MApKETUHTOBUX 1HCTPYMEHTIB JUIS JOCIIJDKEHHS CIIOXKHBYOI
[MOBEIIHKH.

Kuro4yoBi cioBa: mnoBeAiHKa CHOKMBA4iB, YNPABIIHHS MIIIPUEMCTBOM,
JNOCIIJKEHHSI ~ CHOXKMBYOI  TMOBEAIHKHM, aHalI3  PUHKY, XapaKTepUCTHKa
MapKETUHIOBO1 ISNTBHOCTI MIANPHEMCTBA, MAPKETHHIOBUI aHaJ13 MIAPUEMCTBA.

SUMMARY

Titova V.A. Consumer behavior, its peculiarities and significance for
marketing activities of an enterprise

In the bachelor's thesis, the theoretical and methodological foundations of
consumer behavior and their importance for the marketing activities of the enterprise
are considered, a marketing analysis of the economic activities and internal
environment of Medtekhnika Pivden LLC is carried out. Taking into account the
specifics of the products of Medtekhnika Pivden and competitive conditions, the
improvement of the assortment policy is proposed, the introduction of marketing
tools for the study of consumer behavior is recommended.

Keywords: consumer behavior, enterprise management, consumer behavior
research, market analysis, characteristics of enterprise marketing activity, enterprise
marketing analysis.
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