YHIBEPCUTET IMEHI AJIb®PEJIA HOBEJIA

KA®EJAPA MEHE/I’KMEHTY

KBAJII®IKAIIIHHA POBOTA
BAKAJIABPA

Ha TEMY

«Dopmysannsa nonumy Ha HCIHOUY OLTUIHY
3a pe3yabmamamu 00CAI0OHCEHHA
ACOpMUMEHNY ma AKOCHI»

Buxonana: 3m00yBauka 4 Kypcy,
rpymu [1Th-213c

CrerianbaocTi 076 [TiampueMHHIITBO,
TOPTiBJISI Ta O1p>KOBA TiSTIbHICTD
[Toraituyk Anactacis OseriBHa
Kepisuuk: I1aBnosa B.A., n.e.H.,

npodecop

M. [{ninpo
2025



AHOTAIIA

[Totaituyk A.O. dopmyBaHHS NONMUTY HA XiHOYY OUIM3HY 3a pe3yJibTaTaMu
JOCITIIKEHHSI aCOPTUMEHTY Ta SIKOCTI.

B xBanmidikamiitaiii poOOTi nmpoaHali3oBaHO PUHOK K1HOYOI OUTM3HHU B YKpaiHi, a
TaKOX JTOCIHIJI)KEHO aCOPTHUMEHT, SIKICTh MPOAYKIIII Ta MOBEIIHKY CIOKMBa4iB KOMMaHI1
«Jasmine». BcraHOBIIGHO CE30HHI 3aKOHOMIPHOCTI TOIHTY, BHU3HAYEHO TPH OCHOBHI
CEerMEHTH CIIOKMBAYiB 3a JOMOMOTOI0 HEYITKOI KiacTepu3allii, a TaKOX BHUSBICHO
CTaTUCTUYHO 3Hayylll BIAMIHHOCTI. [IpoBeneHe mpOrHo3yBaHHS MNPOAAXIB 13
BUKOpHUCTaHHAM Mozemi ARIMA miaTBepaAwsIo HasBHICTH CE30HHOCTI 1 CTarHariro
NONUTy. 3a pe3yJibTaTaMu JOCHIKeHb C(HOPMOBAHO peKOMEHMAIlli II0J0 ajamnTaiii
ACOPTUMEHTY, MAPKETHHTOBUX CTpaTerii 1 udpoBoi B3a€MOIi1 31 CIIOKUBAYaMHU.

Kuarw4oBi cioBa: monut, XKiHoua OUIM3HA, aCOPTUMEHT, SIKICTh, CETMEHTAIlIS

CIO’KHMBAYiB, MPOTHO3YBaHHs, (POPMYBaHHS MMOIUTY.

SUMMARY

Potaychuk A.O. Formation of demand for women's underwear based on the results
of a study of the assortment and quality.

The qualification work analyzed the women's underwear market in Ukraine, as well
as studied the assortment, product quality and consumer behavior of the company
"Jasmine". Seasonal patterns of demand were established, three main consumer segments
were identified using fuzzy clustering, and statistically significant differences were
identified. Sales forecasting using the ARIMA model confirmed the presence of
seasonality and stagnation of demand. Based on the results of the research,
recommendations were formed on the adaptation of the assortment, marketing strategies
and digital interaction with consumers.

Keywords: demand, women's underwear, assortment, quality, consumer

segmentation, forecasting, demand formation.
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