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AHOTANIA

Mopeneyv B.B. J{ocnioscenns punky Mopo3uea ma 6npoeao#CeHts Ho8020 NPOOYKNLY
Ha PUHOK

B xBamidikamiiHiii poboTi 6akagaBpa pO3TISHYTO TEOPETHUKO-METOO0JIOTTYHI OCHOBU
MapKETUHIOBUX aKTUBHOCTEW JIJIsl 3aITyCKY HOBOT'O MPOJYKTY, POBEIECHO CETMEHTAIIIIO
PUHKY Ta JIOCHIJI)KEHHSI KOMIUIEKCY MapKETHHTY HOBOTO THUIy MOpPO3HMBA, BU3HAYEHO
MIIXOAW JO OIIHKKM €(EeKTUBHOCTI PO3pOOKHM HOBOTO MOpPO3MBa Ta pPO3pPOOJIEHO
peKOMEeHIallli 100 BIPOBAKEHHS HOBOIO MPOJYKTY Ha PUHOK MOpPO3MBa B YKpaiHi
«Jlacynka». BpaxoByroum xapakTep IIsUIBHOCTI mianpuemMctBa «Jlacynka» Ta
KOHKYPEHTHE CEpe/IOBUIE Ha PUHKY MOPO3UBA, PEKOMEHAYETHCS TMPOBECTH
MapKETHUHIOBE JOCTIPKEHHSI Ta CETrMEHTAIlll0, BUKOPHUCTOBYBAaTH TapreTyBaHHS Ta
MO3ULIOHYBAaHHS MApKETUHTY, 1100 YCHIIIHO MPEICTaBUTH HOBUU MPOAYKT 1 3alHSITH
HIIIY Ha PUHKY MOPO3HBA.

KuarouoBi cioBa: pHHOK MOpO3HMBA, MAapPKETUHIOBA CTpaTeris, MapKETUHIOBE
MO3ULI0HYBaHHs, PO3p0OKa HOBOTO NPOAYKTY, BUPOOHUILITBO, TUCTPUOYLIIS.

SUMMARY

Morents V.V. Research of the ice cream market and implementation of a new product
onto the market

The bachelor's thesis the theoretical and methodological bases of marketing activities for
the launch of a new product were considered, market segmentation and research of the
marketing complex of a new type of ice cream were conducted, approaches to evaluating
the effectiveness of the development of a new ice cream were determined, and
recommendations were developed for the introduction of a new product to the ice cream
market in Ukraine «Lasunka». Taking into account the nature of the activity of the
enterprise «Lasunka» and the competitive environment in the ice cream market, it is
recommended to conduct marketing research and segmentation, use targeting and
positioning marketing in order to successfully introduce a new product and occupy a niche
in the ice cream market.

Keywords: marketing mix, marketing strategy, marketing positioning, new product
development, production, distribution.
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