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AHHOTAIIA

Jlememko A.JI. ®opmyBaHHS TOMHUTY CHOXXHMBA4YiB Ha JKIHOYUM OJAT B
TOPTOBEJIbHIN MEpexi.

s mocmigauiibka poOOTa MPHUCBSYEHA JOCHIDKCHHIO Ta aHalli3y MpOoIeCiB
dbopMyBaHHS MONUTY Ha >KIHOYMH OJST B TOProBesbHIM Mepexi Zara. IIpoBeneHo
JTOCITIKCHHST PUHKY JKIHOYOT0 OJATY Ta MHOT0 CErMEHTIB, BU3HAYEHO KJII0UOBI (DAKTOPH
Ta TEHCHIII1, 10 BIUTMBAIOTh HA CIIOKUBYUH TIOMHT B TOCIIKYBAaHOMY CETMEHTI.

Po3rissHyTO acOpTUMEHT KIHOYOTO OJSTYy B TOPTOBENbHIM Mepexi Zara.
[TpoBeneHo opraHizaifHO-€KOHOMIYHUN aHali3 TOPTOBEIbHOI MEPEXKi, BKIIOYAIOUYH
SWOT-anani3 s BU3HAUEHHS KOHKYPEHTHHX MepeBar mianpueMctsa. IIpoBeneHo
NEPEBIPKY SIKOCTI KIHOUOTO OJIATY, L0 MPOAAETHCS B MEPEXI Zara.

Bu3HaueHO CErMeHTH CIOKHUBaydiB TOProBenbHOI Mepexi ZARA 3a kputepisimu
BUOOpY. [IporHo3oBaHo 0OCATH MPOAAXKIB B CETMEHTI KIHOUOTO OJISITY B TOPTOBEJbHIM
mepexxi ZARA. BunaineHo ¢akropu, 1m0 BU3HAYAIOTh BEIWYUHY TMOIMMTY, ISl HOTO
dbopMyBaHHs B TOProBelibHIM Mepexi ZARA.

Knrouosi cnosa: monut croxuBaviB, >KIHOYUH OJIST, TOProBeIbHA Mepexa Zara,
ACOPTHMEHT, SIKICTbh, CTpATErii IiIBUIIICHHS ITOIUTY.

SUMMARY

Lemeshko A.D. Formation of consumer demand for women's clothing in the retail
network.

This research work is devoted to the study and analysis of the processes of
formation of demand for women's clothing in the Zara retail chain. A study of the
women's clothing market and its segments was conducted, key factors and trends
affecting consumer demand in the studied segment were identified.

The assortment of women's clothing in the Zara retail network is considered. An
organizational and economic analysis of the trade network was carried out, including a
SWOT analysis to determine the competitive advantages of the enterprise. The quality
of women's clothing sold in the Zara network has been checked.

Segments of consumers of the ZARA retail network were determined according
to the selection criteria. Forecasted sales volumes in the women's clothing segment in
the ZARA retail network. The factors that determine the amount of demand for its
formation in the ZARA trade network are highlighted.

Key words: consumer demand, women's clothing, Zara retail network,
assortment, quality, demand-boosting strategies.
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