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MOKpAIIEeHHIO (piHAHCOBUX MOKA3HUKIB. 3pocTanHs BUpY4YKH Ha 10% mpu BuTparax Ha 8% Moxe 30UIbIINTH
npuOyTOK /10 onojnaTkyBanHs Ha 21,1%. JlocniakeHHs: IPONOHY€E KOMIUIEKCHUH MiAXiA 10 popMyBaHHS
MKy, T IKPECITIOI0YH BaXKITUBICTh KOPIIOPATUBHOI KYJIBTYPH Ta IHHOBALIIN IS TT1IBUIIIEHHS
KOHKYPEHTOCITPOMOKHOCTI.
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noka3HukH, PR Ta criokuBadi, TypruCTHYHI MOCTYTH, ppaHYaii3uHT, IHOBA MOJIITHKA, KOPIIOPAaTHBHA

KYJIBTYpa.



SUMMARY

Bilobrova A.V. IMAGE, PLANNING AND FORMATION OF A TOURIST ENTERPRISE
The object of the study: the tourist enterprise "Iloixamu 3 Hamu" LLC.

The subject of the study: theoretical, methodical and practical aspects of image formation at a tourist
enterprise.

The purpose of the work: the study of theoretical foundations and the development of substantiated
practical recommendations for improving the formation of the image of a tourist enterprise.
Conclusions obtained and their novelty: The image of the enterprise determines its perception by the
target audience and affects relations with various groups of subjects, competitiveness, financial
indicators and relations with organizations. A positive image should be adequate, unique, flexible
and clearly addressed. Its formation requires experienced specialists and investments, since the
image controlled through corporate style is complemented by consumer perception.

"[Toixanu 3 Hamu" LLC has a wide network of franchise offices and offers a wide range of travel
services. The company cooperates with leading tour operators and is noted for financial stability, but
some competitors surpass it by certain criteria. To improve the image and expand the company's
services, it is recommended to introduce innovations in tourist services, increase the effectiveness of
advertising campaigns, increase the share of foreign tourists and diversify services.

The development of corporate culture, including Team Building and corporate competitions, and the
implementation of a CRM system to optimize work with clients will contribute to labor productivity
and improve financial indicators. A 10% increase in revenue with an 8% increase in expenses can
increase pre-tax profit by 21.1%. The study offers a comprehensive approach to image formation,

emphasizing the importance of corporate culture and innovation to increase competitiveness.

Thesis: 61 pp., 7 figures, 10 tables, 56 sources, 1 appendix.

Keywords: Enterprise image, target audience, competitiveness, financial indicators, PR and

consumers, tourist services, franchising, pricing policy, corporate culture.
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