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AHOTAIIA

Hernennuit O.B. Ilnsxu BOOCKOHAJIEHHS MapKETUHTOBOI TOBApPHOI MOJITHKU
HiANPUEMCTBA

[IpakThyHa MIHHICTH PE3YJNbTATIB JOCIIPKEHHS € OTPUMAaHHS OCHOBHMX
HaIpsMKIB yIpaBIiHHS rpynamu ToBapHoro acoptumenty TOB «OBK —cuctemu» Ha
0a3i iHTerpoBanoro ABC+XYZ-anamizy, a TakoX HaJaHHA PEKOMEHMIAINA II0JI0
KOPUTYBaHHSI TOPrOBOTO ACOPTUMEHTY B KOHKPETHHUX TPyIax TOBAPHOTO aCOPTUMEHTY
JUJISl IOCATHEHHSI CKOPOYEHHS 3aJIMIIKIB TOBAPHOI MPOAYKIIT Ha CKJIaJaX Ta 3MEHIICHHS
PHU3UKY HEJKBIJHOCTI MiANPUEMCTBA.

KimouoBi cnoa: ABC-ananiz, XYZ-aHamni3, TOBapHUIl acCOPTUMEHT, TOBapHA
HOMEHKJIaTypa, IMIOPTHI CHCTEMH OMNAJEHHS, IMIOPTHI CHUCTEMU BOJIOMOCTAYaHHS,

IMIIOPTHI CUCTEMH KaHaii3aiii, [HTepHeT-Mara3ux.

SUMMARY

Netlenniy O. Ways to improve the marketing product of the enterprise

The practical value of the results of the study is to obtain the main directions of
management of product groups of LLC «OVK —systems» based on the integrated ABC
+ XYZ analysis, as well as to provide recommendations on adjusting the trade
assortment in specific groups of product assortment in order to achieve the reduction of
commodity balances in warehouses and reduce enterprise liquidity risk.

Keywords: ABC-analysis, XYZ-analysis, product assortment, commodity
nomenclature, import systems of sedimentation, import systems of water supply, import

systems of sewerage, online store.
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