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AHOTAINIA

Ko3saosa /I. M. ToBapHumnii acCOPTUMEHT MiANPHEMCTBA Ta 0COOJIHBOCTI HOTO
¢popmyBaHHs.

B kBamiikamiiiniii  poOOTI  pO3TJISHYTO  TEOPETUKO-METOJMYHI  3acaiu
JTOCHKeHHsT ToBapHOTO acoptuMmeHTy kommadii «THE CROPSy, 3aificneno anamis
MapKETUHIOBOTO  CEpEJOBMILA  KOMIIaHli, pO3pOOJIEHO  pEeKOMEHJAlil  II0J0
BJIOCKOHAJICHHSI CUCTeMH (HOpMyBaHHS TOBapHOro acoptuMeHty kommaHii «THE
CROPS». V mporueci po60Tu 3p00I€HO BUCHOBKHM Ta MPOMO3UINT 11010 (OpMYyBaHHS
palioHaJbHOI CTPYKTYpPH TOBApHOTO aCOPTHUMEHTY KomiaHii. PesympTaté po3poOox
MOKYTh OyTH BUKOPUCTaHI B MPAKTUYHIN MapKETUHTOBIN JISTHBHOCTI.

KalouoBi  ciaoBa: ToBapHHMII  acOPTUMEHT, AaCOPTUMEHTHA  MOJITHKA,
MapKETUHIOBE CEPeIOBULIE, €PEKTUBHICTb.

SUMMARY

Kozlova D. M. The product range of the enterprise and the features of its
formation.

In master’s thesis is devoted to the theoretical-methodological basis of the study
of the product mix of THE CROPS were reviewed, an analysis of the marketing
environment of the company was made, recommendations were developed to improve
the formation of the product mix of THE CROPS. In the process, conclusions and
suggestions were made on the formation of a rational structure of the company's product
mix. Development results can be used in practical marketing activities.

Keywords: product assortment, assortment policy, marketing environment,
efficiency.
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