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VY kBamidikauiiHii podOTI JOCTIPKEHO Cy9acHUN CTaH, TMHAMIKY Ta CTpaTeriuHi
NEPCIIEKTUBH PO3BUTKY PUHKY €JIEKTPOHHOI Komeplii B PyMyHIi, a TakoX BU3HAYEHO
Horo miciie B HalllOHaNIbHIM ekoHoMiIIl. [IpoananizoBaHO KIIIOUOBI MOKA3HUKH OHJIAIH-
TOPTiBIII, piBeHb IIM(PpoBOi 1HTErpalii 0i3Hecy, Oap’epu Ta ¢GaKTOpuU 3pOCTAHHS Ha
ocHoB1 ctatuctuku Eurostat, ARMO, GPeC Ta MibKHapOHUX aHAIITHYHHX JHKEpell. Y
poOOTI MpeCcTaBICHO MOPIBHSIBHY OLIHKY IU(POBOi 3pinocTi PymyHii Ta Ykpainuy,
10 JO3BOJWJIO BHUOKPEMHUTH HAIpsIMU TOTEHIIIHOI CIIBIpani Ta MOXJIUBOCTI
uugpoBoi iHTerpamii. [lpakTHuHa YacTHHA MICTUTH MPOEKT BUXOIY YKPAaiHCHKOTO
MapkeTiuielicy Rozetka Ha pymMyHCBKHII pUHOK 13 PO3pOOKOIO CTpaTerii BXOJy Ta
(b1HaHCOBUX MPOTHO31B. Pe3ynbTaTul AOCHIHDKEHHS MOXYTh OyTH BHKOPUCTaHI IS
(opMyBaHHS TMOJITUKH PO3BUTKY €JIEKTpOHHOI komepuii, marpumkun MCII Ta
HOCUJICHHS TPAHCKOPJOHHOT IIU(PPOBOI B3aEMO/III.

Ku1ro4oBi cj10Ba: enekTpoHHA KOMEPIIis, HUPPOBAa EKOHOMIKA, OHJIAHH-TOPTIBIIA,
Pymynisi, Ykpaina, mapkeTiuieiicu, nudpoBa iIHTerpailisi, €e-commerce cTpaTeris.

SUMMARY

Bilenets Ya.O. Analysis and assessment of the e-commerce market and its place
in the Romanian economy

The master’s thesis examines the current state, dynamics, and strategic prospects
of e-commerce development in Romania, as well as its role within the national
economy. The study analyses key indicators of online trade, the level of digital
integration of businesses, and major growth barriers and drivers based on data from
Eurostat, ARMO, GPeC, and other international analytical sources. A comparative
evaluation of the digital maturity of Romania and Ukraine is provided, enabling the
identification of potential areas for cooperation and deeper digital integration. The
practical part presents a project of the Ukrainian marketplace Rozetka entering the
Romanian market, including an entry strategy and financial forecasts. The findings can
be applied to shaping e-commerce development policies, supporting SMEs, and
strengthening cross-border digital interaction.

Keywords: e-commerce, digital economy, online trade, Romania, Ukraine,
marketplaces, digital integration, e-commerce strategy.
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