ALFRED NOBEL UNIVERSITY
DEPARTMENT OF INTERNATIONAL MARKETING

BACHELOR’S THESIS

on the topic

«DEVELOPMENT OF MARKETING ACTIVITIES
TO FORM A POSITIVE IMAGE OF THE
COMPANY »

Completed: 4" year student, MG-19 group
Speciality: 075 Marketing
Volkova M.O.

Supervisor: Yaremenko S.S., PhD in Economics
Associate Professor

Dnipro, 2023



AHOTAIISA

Bonkosa M.O. Po3pobka mapkemuneosux 3axo0ié 3 hopMy8arHs NOZUMUBHO20 IMIOHCY
nionpuemcmaea

B xBamidikarifiniii po6OTI pO3TIsSHYTO TEOPETUYHI OCHOBH IMIKY (popMyBaHHS
MO3UTUBHOIO IMI)KY KOMIaHIi, MPOBEJAECHO aHali3 30BHINIHBOIO MAapKETHHIOBOTO
cepenoBuIiia kommadii baiiep, mpoBeneHO aHai3 pUHKY Ha SKOMY TPAIFO€ KOMITaHis,
MPOBEJICHO CETMEHTAIlll0 PHHKY Ta O3HAYEHO CTpaTerii IMO3HUI[IIOBAHHS TMPOIYKTY
koMmrtanii, BukoHaHo SWOT-aHami3, MpoBEJEHO MAapKETHHTOBE MOCIIIKCHHS II0JI0
BUSIBJICHHS (DAKTOpIB, SIK1 BIUIMBAIOTh HA IMIJIK KOMIAHIi Ta po3po0JIeHO peKoMeHaallil
I10/10 BJIOCKOHAJICHHS poOOTH KoMITaHii baiiep.
Kuarw4yoBi ciaoBa: ynomoOaHHS CHOXKHUBAaYiB, MO3UTUBHUN IMIJK, MapKETUHIOBE
CEpEeNOBHINE, CErMEHTYBaHHS, IIO3UINIOHYBaHHS, MApPKETHHIOBI  JIOCTIIKCHHS,

€(hEeKTUBHICTb.

SUMMARY

Volkova M.O. Development of marketing activities to form a positive image of the
company

The bachelor’s thesis were considered the theoretical foundations of the company's
image, an analysis was made of how to form a positive image, an analysis of the market
in which the company operates, a SWOT analysis was performed, a marketing study of
the most effective factors for creating a positive image was conducted, and
recommendations were developed for improving Bayer's work.
Key words: consumer preferences, positive image, marketing environment,

segmentation, positioning, marketing research, effectiveness.
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