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AHOTANIA

[Bipinbko T.€. Po3poOka MapKEeTUHIOBOIO IJIaHY BUBEJECHHSI Ha PUHOK HOBOTO
MPOAYKTY

B kBamidikamiiiHii poOOTI pO3TIASHYTO TEOPETUKO-METOJMYHI OCHOBH
MapKETUHTOBOTO IJIaHYBaHHS NISUIbHOCTI MiANPUEMCTBA, 3A1MCHEHO MapKETUHTOBUI
aHaji3 rajxy3l elITHUX MeOJiB Ta MapKETUHTOBUM ayAUT JISUIBHOCTI MIJNPUEMCTBA,
PO3p00JIEHO peKOMEHAITIT 1110/10 MAPKETUHTOBOTO IJIAHY BUBEJICHHS] HA PUHOK HOBOT'O
npoaykrty TOB «KynuiB CrporaHoBux». 3 ypaxyBaHHSM cCHenU(IKd TPOIYKIil
nianpueMctBa «Kynuis CTporaHoBux» Ta KOHKYPEHTHHUX YMOB, 3alpONOHOBAaHO
MapKETUHTOBY MOJIeJIb TOBAPHOIO ACOPTUMEHTY OpraHizailii, 110 CHOPUATHME
e(eKTUBHIN MISUIBHOCTI Ta MIABUINEHHIO KOHKYPEHTOCIPOMOXKHOCTI MIJMPUEMCTBA
«KynuiB CTporaHoBUX» Ha pUHKY.

KiawuoBi cioBa: MapKeTMHTOBHMM IIJIaH, JIIOKCOBHH CETMEHT, OpCHIUWHT,
opraHizailisi MapKETHHTOBOi [ISUIBHOCTI MIANPUEMCTBA, KOMIUJIEKC MAapKETHUHTY,
MapKETUHTOBUM aHalll3 MiAIPUEMCTBA, MAPKETUHTOBUM Ay UT.

SUMMARY

Tsvirinko T. Organization and control of the enterprise marketing activities

In the qualification work the theoretical and methodical bases of marketing
planning of activity of the enterprise are considered, the marketing analysis of branch
of elite furniture and marketing audit of enterprise activity is carried out,
recommendations concerning the marketing plan of introduction of the new product of
Open Company "Merchants Stroganov" are developed. Taking into account the
specifics of the "Kuptsiv Stroganovyh" company products and competitive conditions,
a marketing model of the product range of the organization is proposed, which will
contribute to the effective operation and increase the competitiveness of the enterprise
"Merchants Stroganov" in the market.

Keywords: marketing plan, luxury segment, branding, marketing organization,
marketing mix, the enterprise market analysis, marketing audit.
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