YHIBEPCUTET IMEHI AJIb®PEJIA HOBEJIA
KADEJIPA MIZKHAPOJHOTI'O MAPKETHHI'Y

KBAJI®IKAIIMHA POBOTA BAKAJIABPA

Ha TeMy

«AHAJII3 PUHKY PEKJIAMM I BIOCKOHAJIEHHA KOMIVIEKCY
MAPKETHUHI'Y PEKVIAMHOI'O ATEHTCTBA»

Buxkonag: 3100yBau 4 kypcy, rpynu MIp-20-2
Crnemnianbaocti 075 MapkeTuHr
wughp i Hazea

Ximinuyk Poman Onerosud
1B

KepiBauk: Mimycrina T.C., kaHg. €. H., IOIEHT

npizeuwye, iHiyianu, HayKogull CIMyninb, 6UeHe 36aHHs.

Jninpo
2024



AHOTANIA™

Ximinuyk P.O. AHaji3 pHHKY PpeKJaMH i BIOCKOHAJEHHSI KOMILIEKCY
MApPKETHHIY PEKJIAMHOI0 areHTCTBa

VY npanHiit poOOTI MOCHIIKEHO TEOPETUYHI OCHOBU KOMIUIEKCY MAapKETHUHTY Ha
H1IPUEMCTBI, BKIIFOYAIOUU MOHSTTS, CYTHICTh, CKJIaJIOB1 Ta CTPATETIi IILOTO KOMILIEKCY.
HactynHum eranoMm € aHaimi3 MapKEeTMHIOBOI JISUIBHOCTI PEKIAMHOIO areHTCTBa «
Pershe Agency », BKIIOUalOYM XapaKTEPUCTUKY MAISUIBHOCTI, aHall3 PUHKY,
MO3UIIIOHYBaHHSI Ta cerMeHTyBaHHs mociayr 1 SWOT-ananiz. Y TpeTrbomMy po3miii
pPO3pO0JIEHO TPOEKT BIOCKOHAJIEHHS KOMILJIEKCY MApKETUHTY PEKJIaMHOTO areHTCTBa
«Pershe» 1 BnpoBa/pKeHHsI 3alpONOHOBAHMX 3aXO[iB, & TAKOX IMPOBEACHO aHAII3 iX
E€KOHOMIYHO1 €()eKTUBHOCTI.

Ki104oBi cj10Ba: MapKeTHHT, KOMIUIEKC MAapKETHHTY, pEKJIaMHE areHTCTBO,
aHai3, BIOCKOHAJIEHHs, €(DEeKTUBHICTh, cTpareris, SWOT-anamis.

SUMMARY

Khiminchuk R.O. Analysis of the advertising market and improvement of
the advertising agency's marketing complex

This paper examines the theoretical foundations of the marketing complex at the
enterprise, including the concept, essence, components and strategies of this complex.
The next stage is the analysis of the marketing activity of the advertising agency
"Pershe", including the description of the activity, market analysis, positioning and
segmentation of services and SWOT analysis. In the third section, a project to improve
the marketing complex of the advertising agency " Pershe Agency " and the
implementation of the proposed measures was developed, as well as an analysis of their
economic effectiveness was carried out.

Keywords: marketing, marketing complex, advertising agency, analysis,
improvement, efficiency, strategy, SWOT analysis.
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