YHIBEPCUTET IMEHI AJIb®PEJIA HOBEJIA
KA®EAPA MI'KHAPOAHOI'O MAPKETHUHI'Y

KBAJI®IKAIIIMHA POGOTA
BAKAJIABPA

Ha TEMY

«OPI'AHIBALIIA MAPKETUHI'OBUX JOCJ/III’KEHD
HA IIIITPUEMCTBI»

Buxonas: 3m00yBau 4 xkypcy, rpynu MI'-20
Crnemianbaocti 075 MapkeTuHr
wugp i Hazea
[y Anrenina AnaTosiiBHa
I1Ip
Kepisuuk: Illomokosa I'.B., K.moiT.H., JOIICHT
npiseuwe, iHiyianu, HayKo8uli CmyniHb, 84eHe 36aHHs

JHinpo
2024



AHOTAIISA

Twyx A.A. Opeanizayis MapxemuHe08Ux 00CIi0HCeHb HA NIONPUEMCNGI

Y npaniii poOOTI MNpPOBEACHO aHali3 TEOPETHUYHUX acCIMEeKTIB OpraHizamii Ta
NPOBEJCHHS MAapKETUHTOBHUX JOCHIKEHb, 30KpeMa iX 3HaueHHs, IIiJll, METOAU Ta
1HCTpyMeHTH. HacTynmHUM eTanoMm € aHaii3 MapKEeTHHTOBOI JISJIBHOCTI CAJIOHY Kpacu
"Oh My Girl", BkiIro4aroun XapakTEepUCTUKY iSTIBHOCTI, aHali3 PUHKY KOCMETHYHHUX
nociyr, no3uiionyBanHs Ta SWOT-anaini3. ¥ TperboMy po3auii IpeICTABICHO MPOEKT
MapKETUHIOBUX JOCIIKEHB JIJIsl caniony kpacu "Oh My Girl", pe3ynbratu A0CTiKeHHS
Ta eKOHOMIYHY €(DeKTHBHICTH 3aPOTIOHOBAHMX 3aXO/IiB MO0 1X BJOCKOHAJICHHS.

Kuro4oBi cj10Ba: MapKkeTUHTOBI 1OCHIKEeHHs, cajioH kpacu "Oh My Girl", anani3
puHKYy, no3uiiionyBanHs, SWOT-anaini3, ekoHOMIYHA €(EKTUBHICTD.

SUMMARY

Ishchuk A.A. Organization of marketing research at the enterprise

This work analyzes the theoretical aspects of organizing and conducting marketing
research, their meaning, goals, methods and tools. The next stage is an analysis of the
marketing activities of the beauty salon “Oh My Girl”, including characteristics of the
activity, analysis of the cosmetic services market, positioning and SWOT analysis. The
third section presented a project of marketing research for the beauty salon “Oh My Girl”,
the results of the research and the economic efficiency of its implementation.

Key words: marketing research, the beauty salon “Oh My Girl”, market analysis,
positioning, SWOT analysis, economic efficiency, beauty salon.
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