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AHOTALIS

Yerpaxui [.LI. DOPMYBAHHS TA PO3BUTOK TYPUCTUYHOTI'O ITPOAYKTY
O06'exm Oocniodcenns: mpouec GOpMYBaHHS Ta €BOJIOLIS TYPUCTHUYHOIO MPOAYKTY B
KOHTEKCTI JIISNIBHOCTI TypUCTUYHOT areHuli "MaxaoH Typ".

IIpeomem oOocnidxcenns: aHalli3 METOMIB Ta CTpAaTeriid, U0 BUKOPUCTOBYIOTHCA IS
PO3BUTKY TYPUCTHYHOIO MPOAYKTY Y BIAMOBIAHOCTI 31 3MIHAMH B PUHKOBUX YMOBAaX Ta
norpedax KII€HTIB.

Mema pobomu: perenbHe MOCTIDKEHHS Tporiecy (OpMyBaHHS Ta PO3BUTKY
TYPUCTUYHOTO MPOAYKTY TYPUCTHYHOI areHiii "MaxaoH Typ" 3 MeTOI0 1AeHTH}IKaIil
KJTFOUOBUX YMHHHKIB, IO BIUIMBAIOTh HA WOTO CTBOPEHHS Ta €()EKTUBHICTH, a TAKOXK
BUSIBJICHHSI MOXUIMBOCTEH MJIsI BIOCKOHAJICHHSI CTpaTerid MpOCYyBaHHS Ta PO3BHUTKY.
Odepoicani  6ucHO8KU ma iX HOBU3HA: AaHANI3 PO3KPUBAE JUHAMIKY PO3BHUTKY
TYPUCTHUYHOTO MPOAYKTY Ta MOro BIANOBIJHICTH 3MIHaM y CYYaCHOMY TYPUCTUYHOMY
cepeoBUILi. BUsABIEHI YMHHUKHM YCHIIIHOTO (POPMYBAaHHS Ta PO3BUTKY TYPUCTUYHOIO
IOPOIYKTY, 110 BKJIIOUAIOTh CTPATETIyHE IUIAaHYBAHHS, BUBYCHHS MOMUTY Ta PUHKOBHUX
TEH/IEHLIIH, @ TAKOXK 3/1aTHICTb a/IallTyBaTUCS 10 3MIH y BUMOTax ClIoXKuBauiB. Pe3ynpratu
JTOCITIKCHHS CTAaHYTh BOXKJIMBUM BHECKOM y PO3BHUTOK TEOPii Ta MPAKTHKU YIPABIIHHS
TYPUCTUYHUM IPOAYKTOM, & TAKOXK HaAaTyTh IMiJCTaBU JJI1 BIOCKOHAJEHHs CTpaTerii
TypUCTHYHOI areHIlii "MaxaoH Typ" 3 METOIO 3MIITHEHHS 11 KOHKYPEHTOCIIPOMOYKHOCTI Ha

PUHKY.

Kniouogi cnoea: TtypusM, TypUCTUYHUN TMPOIYKT, PO3BUTOK, (OpPMYBaHHS, CTpaTeris,
KOHKYPEHTOCIIPOMOXKHICTh, aHalli3, PUHKOB1 TEHJICHIII, IOIMT, CIIOKWBa4, IHHOBAIIl,
MPOCYBaHHS, CEPENOBUIIE, YIPAaBIiHHA, €()EKTUBHICTh, arcHIlis, MOTpedu, pecypcH,

KJIIEHTH.



SUMMARY

Chegrachi I.I. FORMATION AND DEVELOPMENT OF A TOURISTIC PRODUCT
Object of research: the process of formation and evolution of a tourist product in the
context of the activities of the travel agency "Mahaon Tour".

Subject of research: analysis of methods and strategies used to develop a tourism product
in accordance with changes in market conditions and customer needs.

Purpose: to thoroughly study the process of formation and development of the tourist
product of the travel agency "Mahaon Tour" in order to identify the key factors
influencing its creation and efficiency, as well as to identify opportunities for improving
promotion and development strategies.

Conclusions and novelty: the analysis reveals the dynamics of tourism product
development and its compliance with changes in the modern tourism environment. The
factors of successful formation and development of a tourism product, including strategic
planning, study of demand and market trends, as well as the ability to adapt to changes in
consumer requirements, are identified. The results of the study will be an important
contribution to the development of the theory and practice of tourism product
management, as well as provide grounds for improving the strategies of the travel agency

"Mahaon Tour" in order to strengthen its competitiveness in the market.

Keywords: tourism, tourism product, development, formation, strategy, competitiveness,
analysis, market trends, demand, consumer, innovation, promotion, environment,

management, efficiency, agency, needs, resources, clients.
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