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AHOTAIIA

Cmaxosa KA. Mapkemuneogi 00cCniodceHHs KOHKYPEHMOCHPOMOICHOCHI
npoOYKYii nionpuemcmea ma U3HA4eHHs ULIAXi8 il nio8UUjeHH s

CyyacHull €KOHOMIYHHMI PO3BUTOK 3HAXOJUTHCA Yy CTaHl MOCTIMHOIO pyXyTa
MOCTYIIOBO CTa€ BCE OUIBII CKIATHOIO CUCTEMOI0. ToMy, y 3B’SI3KY 13 ChOTOJCHHUMHU
peanisiMd PUHKOBOI €KOHOMIKHM Ta 3IIHINIHHOI BIHCHKOBOIO arpeci€ro, OJHUM 3
OCHOBHHX Ta HEBIJIKIATHUX 3aBJaHb OyJb-IKOTO IMiJMPUEMCTBA CTA€ 3a0€3MEeUeHHS
HAJIE)KHOTO PIBHS KOHKYPEHTOCIPOMOXHOCTI Horo mpoaykiii. Meroro pobotu €
po3po0Ka TEOPETHYHUX 1 NPAKTUYHUX PEKOMEHIAId MO0 TONIYKY IUISIXIB
NIJBUIIEHHS KOHKYPEHTOCIIPOMOKHOCTI MPOAYKII HAa OCHOBI YJOCKOHAJIECHHS
MapKETUHIOBOr0 3a0€3ME€UEHHS CUCTEMHU YIIPABIIHHS M1ATPUEMCTBOM.

OCHOBHMMHM 3aBIaHHSMU pPOOOTH € BH3HAYECHHA CYTHICTb Ta 3HAYCHHS
VOPaBIIHHSA ~ KOHKYPEHTOCIPOMOXKHOCTIO  TPOAYKINT s MIANPUEMCTBA, 3
ypaxyBaHHSAM BITUM3HSHOI crienu(iku, Ta po3poOKH PEKOMEHAI 3 MOKpalleHHS
YOpaBIIHHSA KOHKYypeHTOocrpoMoxHicTI0 npoaykiii [TAT “T'HimaBcbkuil I[yKpOBHIA
3aBOJ1” Ta OILIIHKU €()EeKTUBHOCTI 3alIPOTIOHOBAHUX 3aXO0/IIB.

Kiro4oBi cjioBa: MapKeTHMHIOBI JOCHIJKEHHS, KOHKYPEHTOCHPOMOKHICTb,
IPOYKUIs, €(PEKTUBHICTh MPOCYBaHHs, MAPKETUHIOBA CTPATET1s

SUMMARY

Stakhova K.A. Marketing studies of the competitiveness of the company's
products and determination of ways to improve it

Modern economic development is in a state of constant movement and is
gradually becoming an increasingly complex system. Therefore, in connection with the
current realities of the market economy and foreign military aggression, one of the
main and urgent tasks of any enterprise is to ensure the appropriate level of
competitiveness of its products. The purpose of the work is to develop theoretical and
practical recommendations for finding ways to increase the competitiveness of
products on the basis of improving the marketing support of the enterprise management
system.

The main tasks of the work are to determine the essence and significance of
product competitiveness management for the enterprise, taking into account domestic
specifics, and to develop recommendations for improving the product competitiveness
management of PJSC "Hnidavsky Sugar Factory" and to evaluate the effectiveness of
the proposed measures.

Keywords: marketing research, competitiveness, products, promotion
effectiveness, marketing strategy
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