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AHOTALIS

Ilusosap 1.O0. Mapxkemuneosuii Mmeneoddcmenm y cucmemi  YNpasiiHHs
KOHKYDEeHMOCHPOMOICHICIIO NIONPUEMCIEA.

B kBamigikaniiiHii poOOTI PO3IISHYTO TEOPETHUKO-METOIOJIOITYHI OCHOBHU
MapKETHHIOBOTO MEHEDKMEHTY Ta HOro BIUIUBY Ha KOHKYPEHTOCIIPOMOXKHICTH
nianpueMctB Ha puHKy. Ha npuxnani [IpAT «MopimnHCbKUN 3aBOJ MIHEPAIBHUX BOJI
«Ockap», TPOBEACHO aHalli3 KOHKYPEHTOCIPOMOXKHOCTI MIANMPUEMCTBA Ta MHOro
MapKeTHHIOBOi JiSUTBHOCTI. B IIbOMYy KOHTEKCTI [ETalbHO PO3TIISIHYTHH pPUHOK
MiHEepaTbHHUX BOJ YKpaiHU: HOro CKJaj, MOTOYHA JMHAMIKa Ta TIEPCIEKTUBH PO3BUTKY.
Oxpema yBara mpujaijieHa aHalli3y IHTEHCUBHOCTI piBHs KOHKypeHIii. [IpoBeaeHo ioro
KUTBKICHI ~ OIIIHKY.  BHW3HAu€HO  KOHKYpPEHTHE  CTaHOBHIIE  JOCIHIIKYBaHOTO
HiAPUEMCTBA.

B pe3ynbTaTi MpoBeIeHOro aHallizy MOTOYHOI'O CTaHy MiJMPUEMCTBA HA PUHKY Ta
HOro IisSSIbHOCTI HaBEJIGHO peKOMEHAAIlll, 10 HalllJIeH1 Ha TOJIMNIIeHHS e(eKTUBHOCTI
MapKETUHTOBOI'O MEHEDKMEHTY Yy CHCTEeMi YINPaBIiHHA KOHKYPEHTOCIPOMOMKHICTIO
[IpAT «MopuinHcbkuil 3aBoA MiHepaldbHUX BOJ «Ockap», a TakoX Oynu HaBeIeHI
peKoOMeHaIlli 100 MiJBHUINCHHS PIBHIO KOHKYPEHTOCIIPOMOXXHOCTI Ta ONTHMI3alli
30yTy MpOIyKIIii KOMITaHii.

Kio4oBi cjioBa: MapKeTHUHIOBHM MEHEIKMEHT, KOHKYPEHTOCIPOMOXKHICTB,
KOHKYPEHTHUW aHali3, yOpPaBIIHHSI KOHKYPEHTOCIPOMOXHICTIO, MapKETUHTOBI

THCTPYMEHTH, aHAI3 PUHKY.



ABSTRACT

Illia Pyvovar. Marketing management in the enterprise competitiveness
management system.

The qualification work examines the theoretical and methodological foundations
of marketing management and its impact on the competitiveness of enterprises on the
market. An analysis of the competitiveness of the enterprise and its marketing activities
was carried out on the example of «Morshinskyi Mineral Water Plant «Oscar»». In this
context, the mineral water market of Ukraine is examined in detail: its composition,
current dynamics and prospects for development. Special attention is paid to the
analysis of the intensity of the level of competition. Its quantitative assessment was
carried out. The competitive position of the investigated enterprise is determined.

As a result of the analysis of the current state of the enterprise on the market and
its activities, recommendations were made aimed at improving the effectiveness of
marketing management in the competitiveness management system of «Morshinskyi
Mineral Water Plant «Oscar»», as well as recommendations for increasing the level of
competitiveness and optimizing the sale of the company's products.

Keywords: marketing management, competitiveness, competitive analysis,

competitiveness management, marketing tools, market analysis.
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