YHIBEPCUTET IMEHI AJIb®PEJIA HOBEJIA

KA®EJAPA NIAITPUEMHUILITBA

KBAJI®IKAIIIHHA POBOTA
BAKAJIABPA

HAa TEMY
“Tosapo3naeua xapakmepucmuka aAKocmi
ma acopmumeHmy meKCmuaibHuUX eupooie
ma ix nO3UUiOHY6AHHA HA PUHKY”

Buxonas: 3100yBau 4 kypcy,

rpynu IIThkn-20

Cuneunianbnocti 076 IixnpueMmHuuTBoO,
TOPIiBJIA Ta 0ip:KOBA AisVILHICTH
Acrtanenko JImurtpo SApociaBoBuy
KepiBauk: Cepreesa O.P.,
K.H.JIeP:K.ylnp., 10LEeHT

M. J{Hinpo
2024



AHOTANIA

Acranenko JI.5I. ToBapo3HaBua XapaKTEpUCTUKA SKOCTI Ta aCOPTHUMEHTY
TEKCTHJIbHUX BUPOOIB Ta iX MO3UIIIOHYBAaHHS HA PUHKY.

VY po6oTi pO3IIIIHYTO TEOPETUYHI ACIEKTU JOCIIKEHHS! aCOPTUMEHTY Ta SIKOCTI
TeKCTUIBLHUX BHpOOiB. IlpencraBieHo kiacudikailito Ta aCOPTUMEHT TEKCTHIBHUX
BUpOOIB. 3a3HaueHO (HaKTOpH, IO BILUIUBAIOTH HA SIKICTh Ta ACOPTUMEHT TEKCTUIIbHUX
BUPOOIB.

[IpoBeneHO MOCTIPKEHHS SKOCTI Ta AaCOPTHUMEHTY TEKCTHJIBHUX BHPOOIB
BupoOHu4oro mignpueMctsa TOB BK® «Jlermpomcepsicy». Ilogano opranizamiitny
XapaKTepUCTUKY, BU3HAYEHO OO0 ’€KTH Ta 3a3HAYEHO METOJU JOCHIKCHHS SKOCTI
nocTuibHOI Oun3H TOB BK® «Jlernmpomcepsicy». HagaHo OLIHKY SIKOCTI HOCTUIBHOT
o1113HH, Ky Bupooisie TOB BK® «Jlermpomcepsicy.

PosrnsiHyTo mo3uIlioHyBaHHST Ha PUHKY TMOCTUIbHOI Oumu3HuU. [IpoBeneHo
JOCIIIJIKEHHSI YKPAiHCBKOTO PHUHKY TOCTUIbHOI OuUTM3HM. Bu3HadyeHO CcerMeHt
CIIO’KHUBAYIB MOCTUILHOT OUTH3HH.

KittouoBi ciioBa: TEeKCTHIIbHI BUPOOH, aCOPTUMEHT MIPOYKIIii, IKICTh, TIOKa3HUKU
SKOCTI, MMOPIBHSJIbHA XapaKTEPUCTHKA, MOCTIIbHA OLIM3HA, OLIHKA SKOCTI.

SUMMARY

Astapenko D.Ya. Merchandising characteristics of the quality and assortment
of textile products and their positioning on the market.

The paper examines the theoretical aspects of research into the range and
quality of textile products. The classification and assortment of textile products is
presented. Factors affecting the quality and range of textile products are indicated.

A study of the quality and assortment of textile products of the production
enterprise VKF "Legpromservice" LLC was conducted. The organizational
characteristics are given, the objects are defined and the methods of bed linen quality
research of VKF Legpromservice LLC are indicated. An assessment of the quality of
bed linen produced by VKF Legpromservice LLC was provided.

Positioning on the bed linen market is considered. A study of the Ukrainian
bed linen market was conducted. The segment of bed linen consumers is defined.

Keywords: textile products, product range, quality, quality indicators,
comparative characteristics, bed linen, quality assessment.
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