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AHOTANIA

Mupownuuenko M.O. Cucmema mapkemure08uUx 00CHI0NHCEHb HA NIONPUEMCMEBI
ma wiisaxu it 600CKOHAIEeHHS

Y  kBamdikamiiHiii  poOOTI  PO3TIASHYTO TEOPETUKO-METOJIWYHI OCHOBH
MapKETUHTOBUX JOCII/DKEHb Ha MIANPUEMCTBI, 3J1MCHEHO MAapKETUHTOBUM aHai3,
3MIMCHEHO aHalli3 ICHYI0YOl CHCTEMH MAapKETHHTOBHUX JOCHIKEHb, PO3POOJIICHO
peKOMEeH Iallli 1010 BIOCKOHAJIEHHS OpraHizaiii MapKeTHHToBuX gociimkeHs y TOB
«Vodafone Ykpaina». 3 ypaxyBannsm crierudiku nociayr TOB «Vodafone Ykpaina» ta
KOHKYPEHTHUX YMOB 3alpOTIOHOBAHO BIPOBAIKEHHSI HOBOI aHKETH Ha MiAMPUEMCTBI, 1110
CHpPUATUME YIOCKOHAJICHHIO OTPUMAaHHSI IIEPBUHHOT MAPKETUHTOBOI 1H(OpMAIlii.

KuirouoBi cioBa: MapKeTHHIOB1 JOCIHIIKEHHS, OpraHizaiisi MapKETUHIOBHUX
JOCIIJIKEHb MIANPUEMCTBA, IEPBUHHA MAPKETUHIOBa 1H(OpMAITis.

SUMMARY

Myroshnychenko M.O. The system of marketing research at the enterprise and

ways to improve it
In the qualification work, the theoretical and methodological foundations of

marketing research at the enterprise were considered, a marketing analysis was carried
out, an analysis of the existing system of marketing research was carried out,
recommendations were developed for improving the organization of marketing research
at Vodafone Ukraine LLC. Taking into account the specifics of Vodafone Ukraine LLC
services and competitive conditions, it is proposed to introduce a new questionnaire at the
enterprise, which will contribute to the improvement of obtaining primary marketing
information.

Keywords: marketing research, organization of enterprise marketing research,
primary marketing information.
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