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AHHOTAIIIA

Crekrop A.O. «JlocmimkeHHs: TOBapO3HABYMX XapaKTEPUCTUK MHUBA Ta HUISAXH
aKTHUBI3aIlli HOTO TIPOJAKy»

B kBamidikamiiiHii poOOTI PO3MISIHYTO TEOPETUYHI Ta MNPAKTUYHI AaCHEeKTH
JOCIIJIPKEHHSI Xap4yoBOi IIHHOCTI, CIIOKMBUMX BJIACTHUBOCTEH, OpPraHOJENTUYHHUX Ta
(h13UKO-XIMIYHUX TTOKAa3HUKIB SIKOCTI MHBa. JIOCIIKEHO CTaH Ta TEHACHIIT pUHKY MHBA.
Buueno knacudikaiiito, aACOpPTUMEHT Ta YAHHUKH, 10 BIUTMBAIOTH HA SKICTh MUBA.

[IpoBeneno mocnimkeHHs sSKOCTI Ta acoptuMmeHnTty nuBa B TOB «ATb-Mapker»,
HaBeJIeHA TOBAapO3HABYa OIIIHKA SIKOCTI MMBA CBITJIOrO BITYM3HAHUX BUPOOHUKIB B TOB
«ATb-MapxkeT».

Po3rsinyTo BIUIMB pekiiaMHO-1HGOpMaIiifHUX 3ac00iB Ha MPOIEC MPOAAKY Ta
3aKOHOAABYl OOMEKEHHS CTOCOBHO pEKJIaMu THBa. J(OCHIKEHO CTaH BUKOPUCTAHHS
pekiiaMHO-1H(popMaliiHuX 3aco0iB y marasuti «ATh-Mapker» (Ne 165 m./uimpo).

KitouoBi cnoBa: cBiTiIe MUBO, Kiaacu(ikailisi, MOKa3HUKU SIKOCT1, TOProBa mMapka

ACOPTUMEHT, peKJiama.

SUMMARY

Spektor A.O. “Research of commodity characteristics of beer and ways to enhance
their sales”

The qualification work considers theoretical and practical aspects of the study of
nutritional value, consumer properties, organoleptic and physicochemical indicators of
beer quality. The state and trends of the beer market are investigated. The classification,
assortment and factors affecting the quality of beer are studied.

A study of the quality and assortment of beer in ATB-Market LLC is carried out, a
commodity assessment of the quality of light beer of domestic producers in ATB-Market
LLC is presented.

The influence of advertising and information means on the sales process and
legislative restrictions on beer advertising are considered. The state of use of advertising
and information means in the store "ATB-Market" (Ne 165 in Dnipro) is studied.

Keywords: light beer, classification, quality indicators, trademark assortment,

advertising.
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