YHIBEPCUTET IMEHI AJIb®PEJIA HOBEJIA
KA®EJIPA MDKHAPOJHOI'O MAPKETHUHI'Y

KBAJII®IKAIIIMHA POBOTA BAKAJIABPA

Ha TEMY

«TOBAPHA TTIOJIITUKA MIJIIPUEMCTBA TA HIJISIXU
I BIOCKOHAJIEHH S1»

Buxonana: 3100yBay 4 kypcy, rpynu MIp-19-2
CrnemiansHocti 075 MapkeTuHr
[TonkoBuukoBa Tersina IropiBHa

KepiBuuk: [leBuenko B.M., k.nepx.ynp., JOLEHT

JlHimpo
2023



AHOTAILISA

IonkoBuukoBa T. 1. ToBapHa moJdiTHKA WiANPUEMCTBA Ta NIAXH il
BIOCKOHAJICHHS.

B xBamidikariiiHiii po6OTI pO3MISIHYTO TEOPETUKO-METOAMYHI OCHOBU MAapKETHHTOBOI
TOBApHOI TMOJNITUKU TMIANPUEMCTBA, 3IMCHEHO MAapKETHMHTOBUUW aHaji3, pPO3pOoOJIeHO
pexkoMeHmanii 1momo ii BIOCKOHAJICHHsS. 3 ypaxyBaHHSIM CHeIU(PIKU TPOMAYKILT
nignpueMcTBa «ATB-MapkeT» Ta KOHKYPEHTHHX YMOB 3allPOTIOHOBAHO BITPOBAKEHHS
TOBapHOI MOJENl OpraHizamii BIIAUTY MapKETHHTY, PEKOMEHJOBAHO IPOBOAUTU
MapKETUHTOBUN ayquT IISJIBHOCTI BJIACHUMHU CWJIAMM JIBi4l Ha PIK, IO CIPUATHME
H1JBULIEHHIO KOHKYPEHTOCIIPOMOKHOCTI mianpueMcTBa «ATb-MapkeT» Ha pUHKY.
Kuaro4oBi cioBa: MapkeTMHIOBa TOBapHa IMOJNITHKA MIJNPUEMCTBA, KOMILUIEKC
MapKETUHTY, MApKETUHIOBUI aHai3 miAIpHEMCTBA.

SUMMARY

Polkovnykova T.I. Product policy of the enterprise and ways of its improvement.
The qualification bachelor’s thesis considers the development of measures to improve
the marketing product policy were considered, a marketing analysis was carried out, and
recommendations were developed for improving the organization of the marketing
activities of the "ATB-market" company. Taking into account the specifics of the
products of the "ATB-Market" enterprise and competitive conditions, it is proposed to
introduce a product model of the organization of the marketing department, it is
recommended to conduct a marketing audit of the company's activities twice a year,
which will contribute to increasing the competitiveness of the "ATB-Market" enterprise
on the market.

Keywords: marketing product policy of the enterprise, marketing complex, marketing
analysis of the enterprise.
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