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MCNOJZIbBOBAHUE PEKNTAMHbBIX MATEPUA/IOB
B MPOLUECCE OBYYEHUA UHOCTPAHHOMY A3bIKY

B cTaTbe paccMOTpeHbl HEKOTOPbIE aCMeKTbl UCMOJIb30BAHMUA PEKIAMHbIX TEKCTOB B 0byue-
HUW MHOCTPAHHOMY f3bIKY. MpUMeHeHUe ayauoBU3YyasibHbIX CPEACTB U COBPEMEHHbIX TeXHOO0-
TMA KOMMYHWKaALMU PAacCMOTPEHO B KOHTEKCTE M3y4YeHMA MHOCTPAHHOro fA3bika. PaccmoTpeHbl
daKTopbl, obycnasnmBatowme TPyLHOCTU BOCMNPUATUSA YCTHON peuun. MpuseneHbl Npumepbl Ta-
611U, C MOMOLLbIO KOTOPbIX NMPeACcTaBAAETCA BO3MOMHbIM aHaNn3 3QPEKTUBHOCTM PeKAaMHbIX
MaTepmnanos. PaccMoTpeHbl OCHOBHbIE Lenu UCNob30BaHUA BUAeOoMaTepmanos B npouecce oby-
YeHMA UHOCTPAHHOMY A3bIKY. B cTaTbe MCNO/Nb30BaHbl CPABHUTE/bHbIN, CUCTEMHBINA, CTPYKTYPHO-
OYHKLMOHANbHbIN, aKCMONOTUYECKMIA MeToAbl. [JOKa3aHOo, YTO Ha OCHOBE PeKAaMHOro matepuana
MOXHO COCTaBUTb KOMMJIEKC YNpPaxKHEeHU, CNoCcOBCTBYIOWMX YCBOEHUIO IEKCUKMU U TPaMMaTUKK
M3y4yaemMoro A3blKa.

Kntoyessie ¢/108a: peknama, pekaamHsll mekcm, peknamHbll poauk, ayouposaHue, socrpusmue.

CTaTTi PO3rAAHYTO AeAKi aCNeKTU BUKOPUCTAHHA PEKNAMHUX TEKCTIB Y BUBYEHHI iIHO3eM-
HOi MOBMW. 3aCTOCYBaHHA ayAioBi3ya/ibHUX 3aC00IB Ta Cy4aCHUX TEXHONOTIM PO3MNAHYTO
B KOHTEKCTi BUBYEHHSA iHO3EMHOI MOBW. PO3rnsHyTO daKkTopu, WO 3yMOBAOOTL TPYA-
HOLL CNPUMHATTSA YCHOrO MOB/IEHHSA (OCOBUCTICTb MOBLA, MOro BOJIOAIHHSA MOBO, BUKOPUCTaH-
HA TEXHIYHMX 3ac06iB, 38’A30K iHDOPMaLLi 3 peasbHUM KUTTAM Ta pPaHille 3aCBOEHUMM 3HAHHAMM.

KpuTuyHe ayailoBaHHA € TaKMM BUAOM AiANIbHOCTI, 32 AKOTO PeLUnieHT 34iMCHIOE KPUTUYHE OCMMC-
JNIEHHA AK CNPUIAHATOT Ha cayx iHpopMaLLi, TaK i BAaCHOT ayAUTMBHOI AiANbHOCTI 3 TOYKM 30pY i epeKTUBHOC-
Ti. lna cuctematumsau,ii HABMYOK 3anponoHoBaHo nposoanTn SWOT-aHani3 peknamHux maTepianis.

HaBeneHo npuknaam Tabauub, 3a LOMNOMOIO AKUX MOXK/IMBO 34iMCHUTU aHani3 epeKTUBHOCTI pe-
KNaMHUX MaTepianis. Tak, 3anponoHOBaHO 3aMOBHIOBATM TabaNLLO ANA cMCTeMaTU3aLii NO3UTUBHUX i He-
FaTUBHMX PUC PEKNIAaMU A8 CIOXKMBAYIB Ta BUPOOHMKIB. TaKOXK CTyeHTaM NPOMNOHYETbHCA BUKOPUCTATH Ta-
610 ANs eKCNepTHOT OLHKM PEKNaMHOro NPOAYKTY, @ Came MOro KpeaTMBHOCTI, eMOLLIMHOCTI, Bepbab-
HOro Ta EMOLLIMHOIO KOMMOHEHTIB.

Po3rnaHyTO OCHOBHI LiNi BUKOPUCTAHHA BigeomaTepianiB y npoueci HaB4aHHA iHO3eMHOT MoBu. Ha-
BEAEHO MPUKNAL BigeoposnKy BpUTAHCbKOT aBiakomnaHii «British Airways», Akuin cnpuae GopmMyBaHHIO
COLLIOKYNIbTYPHUX KOMMNETEHTHOCTENM Ta PO3LIMpPEHHIO cBiTornsay. Tak, BiH npucesayeHuii XXX JlitHim Onim-
NiNCbKMM irpam — 3HAKOBIN NoAii B HOBITHINM icTopii BenunKoi bpuTaHii.

Peknama ¢paHuy3bKoro 6aHKy, 3anponoHOBaHa y CTaTTi, MAa€ Ha MeTi PO3LWMPUTH 3HAHHA Y coepi bi-
HaHCiB, 03HANOMMUTU CTYAEHTIB 3 TEPMIHO/OTIELD, AKOK KOPUCTYOTLCA diHAHCUCTU. PeKnama nosbCcbKoi 3a-
nisHuui (PKP) oae MOXKAMBICTb 03HAMOMUTUCA 3 TIEKCUKOLO, MOB’A3aHOI0 3 TPYA0BOIO AiA/bHICTIO, BUBOpOM
npodecii Ta Kap’epHMM 3pOCTaHHAM. TaK, 3anNponoHOBaHO c/ioBa perspektywa (nepcnekTuea), stabilnos¢
(cTabinbHicTb), innowacyjnosc (iHHoBaLMHICTb).

© P.M. KntouHuk, O.W. Onanesa, 2019
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Y cTaTTi BUKOPUCTAHO MOPIBHANBHWUIN, CUCTEMHUI, CTPYKTYPHO-QYHKLLIOHANbHWUIA, aKCIONOTIYHNUIA Me-
Toau. [loBeaeHo, LLLO Ha OCHOBI PEKNaMHOro maTepiany MOXHa CTBOPUTU KOMMJIEKC BNPaB, LLO CrpuATMME
33CBOEHHIO /IEKCUKM Ta FPaMaTUKM MOBM, AKA BUBYAETLCA.

Knroyoei cnosa: peknama, peknamHuli mekcm, peknamHuli ponuk, aydito8aHHS, cripuliHamms.

OCTaHOBKA Npobnembl. AKTya/bHOCTb MCMO/Ib30BaHWUA PEKNAaMHbIX TEKCTOB B ne-

Jarorvke obycnoBfeHa Tem, YTO COBPEMEHHas peknama npeacrasnset cobol

HEOTbeM/IEMYIO YaCTb KM3HU COBPEMEHHOTO 06LLecTBa. A3bIK PeKaambl — 3TO BaXK-
HasA COCTaB/AOLLAA COBPEMEHHOro A3blka, MMEHHO B PeK/J1amMHON chepe YacTo 3apoXKAaatoTcs
HEeO0/I0rM3Mbl Y YCTOMUMBbIE BbIPAXKEHMS.

MpuMmeHeHWe ayAM0BU3YasibHbIX CPEACTB U COBPEMEHHDBIX TEXHOOMMUIA KOMMYHUKALIMK Ha
YPOKE MHOCTPAHHOTO A3bIKA MOXKET XOPOLLO NOMOYb yyalMMcs. Pekiama no3BosifeT 3anHTepe-
COBaTb UX, aKTyaIM3MpoBaTb U3y4aeMblil MaTepuan u caenaTb 3aHATUE Bonee «KUBbIM» U 3aMo-
MMHAOLWMMCA. B TO »Ke Bpema He CTOUT 3abbIBaTb, YTO PeKaMHbIe TEKCTbI HA YPOKaxX MHOCTPaH-
HOrO A3blKa — 3TO He Pa3B/iIeYeHNE, @ UHCTPYMEHT OBYYEHMA, U OTHOCUTLCA K HEMY CIeAyeT C 13-
BECTHOM A0/1eit CepbE3HOCTU.

Llenb ctatbmn — nccnenosatb cneumduKy MCNOb30BaHWA PEKIaMHbIX TEKCTOB B npoLecce
0by4YeHUss NHOCTPAHHOMY A3bIKY (aHFIMACKOMY, GPaHLYy3CKOMY, MONbCKOMY).

AHanus HoBelWnxX UccnenoBaHuni n nybamkaumii. Micnonb3oBaHe peEKNAMHBIX TEKCTOB
B npolecce 0b6y4yeHUss MHOCTPAHHOMY A3bIKY ABASETCA aKTyaslbHOM Npobaemon AMHIBOAMAAK-
TnKK. C. Banetko, C.B. Macanosa u T.®. drHaeBa obpawaloT BHUMaHME Ha 0bLme BONpocChl Uc-
No/Nb30BaHMA peknambl. E.B. 3eneHnHa npeaiaraeT UCNOb30BaHNE UHTEPHET-PECYPCOB C 3TOM
e uenbto. Kputnyeckoe ayguposaHue paccmotpeHo O.B. Tpodurmosoi.

M3noxKeHne ocHOBHOro marepuana. CoBpeMeHHble ydyeHble MPUXOAAT K BbIBOAY, YTO
[ON19 NOBbIWEHUA YPOBHA MOTMBMPOBAHHOCTM YYaLLMXCA NPenoaaBaTesin AO/KHbI BKAOYATH B
y4YebHbI NAaH NPOCMOTP OTPbLIBKOB M3 XYA0XKECTBEHHbIX PUIBMOB MU PEKNAMHBIX POUKOB.

MocnegHUn UCTOYHUK ABAAETCA A0CTaTOYHO 3PDEKTUBHBIM A8 Pa3BUTUA HaBblKa ayau-
POBaHMA, MOTOMY YTO Yy yyawmxca byaet akTMBHO GOPMMPOBATLCSA COLMOKYAbTYPHas Komne-
TeHuuA. Begb MMeHHO peknamHble POSIMKK coaep:KaT B cebe onpeaeneHHble HaLMOHaAbHbIE U
KY/IbTYpHble 0COBEHHOCTM CTPaHbl M3y4aemoro A3blKa.

MpUMeHeHne pekfambl LOMKHO NMOAYUHATLCA KaK 06LEeANAAKTUUECKUM MpaBuaam, Tak
n TpeboBaHMAM NPODUABHOIO MWMHUCTEPCTBA. lMpUMeEHEHMEe ayAMOBM3YyasbHbIX CPEACTB U
COBPEMEHHbIX TEXHO/IOMMIN KOMMYHUKALLMM HA YPOKE MHOCTPAHHOIO fA3blKa MOKET XOPOLLO Mo-
MOUYb yYaLMMCA. B YacTHOCTM MCNONb30BaHWE BUAEOMATEPMANIOB NO3BOAET AOCTUYL CEeLYHO-
LWKUX Lenen:

— [aeT BO3MOXHOCTb YYEHMKAM MO3HAaKOMMUTLCA C «A3bIKOM B 3KMBOM KOHTEKCTE» T. €.
«CBA3bIBAET YPOK C peasibHbIM MUPOM U MOKa3bIBAET A3bIK B AercTaun» [1];

— pa3BMBaeT NamaTb U BHUMaAHWE, NOTOMY YTO MMEHHO Yepe3 OpraHbl 3peHusa U ciyxa
Cy6bEKT NO3HaHWA NONyYaeT OCHOBHYIO MHDOPMALMIO O AENCTBUTENbHOCTY;

— nomoraeT KOMBUHUPOBaTb pasHble BUAbl KOMMYHUKATUBHOM AEeATEeNbHOCTU: YTEHUE U
NMUCbMO; ayAMPOBaHWE U Pa3roBop;

— pas3BMBaeT J/IOTMYECKOE MbIWeHWe U CNOCOBHOCTb GOPMYyMpoBaTb MNPUYUHHO-
CnencTBeHHbIe CBA3Y;

— cnocobcTByeT MHTEHCUMKALLMM NO3HABATENbHOTO NpoLecca, T. K. MHGopmMaLuwmsa, npeso-
CTaBneHHanA B HarnaaHol opme, ycsansaeTca nerve u bbicTpee;

— pacliMpseT Kpyrosop 1 06LLY0 3pYAMLMIO LWKONbHUKOB U CTYAEHTOB;

— nomoraeT chopMMPOBaATL COLMOKYBbTYPHYIO KoMneTeHumto [2, c. 47];

PeKkNamHbIl POJIMK ABNAETCA XOPOLIMM MPAKTUYECKUM AWAAKTUYECKUM WHCTPYMEHTOM
ONA n3ydeHna A3bika. OH MOXKET MCMO/Ib30BaTbCA KaK ANA NpeaCcTaBleHNA HOBOro matepuana
Mo IeKCUMKEe U TPAaMMATUKE, TaK U ero aKTUBM3aL MK, @ TAKXKE Ha 3aKI0YMTEIbHOM 3Tane paboTbl
Hag, maTepuanom 1 Npu NOArOTOBKE K CAaMOCTOATENbHbIM paboTam, TecTam U T. 4.

E. 3eneHnHa cpegm 3aaHuii NpeanaraeT TakKe Be6-KBecT: NPeanoXKuTb yYallMmca Hal-
T B MIHTepHeTe pa3/inyHble BapMaHTbl PO/IMKA, UCTOPUIO ero co3faHunsa, nHbopmaumio ob aBTo-
pax 1 MHble AaHHble, MOMOratoLLMe NyYlle NOHATL 0COBEHHOCTM AAaHHOW PEKNAMHOM KaMMnaHMK
[3, c. 206].
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PeknamHbili poivK (B naeane) fonkeH ObiTb TakMM, Y4TOObI y4almecs MOran AaTb emy
9KCMEepPTHYHO OLLEeHKY. TaK, KOMaHAa SKCNepTOoB, COCTOALLAA U3 LWKONbHMKOB 10—11-X Knaccos nau
CTYAEHTOB, MOT/1a 6bl U3/10XKUTb CBOE MHEHWe B BUAe Tab. 1.

Tabauya 1
JKCnepTHaA OLEeHKA PEeKNaMHOro posuKa
Kpurepwmii Bannbi
9MOUMOHAIbHOE BAUAHKE 10
KpeaTuBHOCTb 8
My3bika 9
MoTWBaUMOHHAA cocTaBAAOLWaA 8
BepbanbHbii KOMNOHEHT 9
Bu3yanbHbIi KOMNOHEHT 10
Bcero 54

Takum 06pa3oM, Yy YYaALLMXCA PA3BUBAIOTCA HE TONbKO JIMHIBUCTUYECKME, HO U
npodeccroHanbHo-AeN0Bble KayecTBa, HeobxoaMMble MM B 110601 M3bpaHHOM nMmK Nnpodeccuu.

Be3ycnoBHO, peKNamHbIN POJSINK, BbIOPaHHbIN 415 PaboTbl CO WKOAbHUKAMU U CTYAEH-
Tamu, JoKeH 061adaTb HEOBXOAMMbBIM NMHTBOANAAKTUYECKMM NOTEHLMANOM, UMETb NOA-
Xo4AlWMIA BUAEO- U 3ByKOBOW pag. OgHako cnenyeT obpaliaTb BHUMAHME M HA 3TUYECKUue
acnekTbl. Tak, BUAEOPOSMK LO/KEH COOTBETCTBOBATb TPebOBaHMAM MOAUTUYECKOU Kop-
PEKTHOCTW, HEe COAEPHKaTb CLEH, KOTopble MOTyT 6biTb ABYCMbIC/IEHHO UCTO/NIKOBAHbI AEeTb-
MW 1 nogpocTkamu. Cneayet usberatb BUAEOPAAA, KOTOPbIW, BOSMOXHO, U BOCMPUHUMA-
eTCs afleKBaTHO B CTPaHe M3y4yaemoro A3blKa, HO MOXKET Bbl3BaTb HEraTUBHbIE accoLMaL UM
Yy pocCcuiicKoro (yKpaumHckoro) 3putens. Yuntenb fonxkeH ybeantbca B TOM, YTO COAEpIKa-
HWEe PeKNaMHOro PoJiIMKa NOAXOAUT BCEM YYE€HUKAM, BHE 3aBMCMMOCTM OT MX MNoJsa, Bo3pac-
Ta, STHNUYECKON N PENNUTUO3HOMN NPUHAANEKHOCTHU, COLMANBHON rpynnbl U T.4. Peknama get-
CKOTO MUTaHMA UKW UTPYLIEK B AAaHHOM C/y4ae NOAXOAMT Kyaa bosblue, yem mosauTuyec-
KaA peknama KaHAuMaaToB B Npe3naeHTbl. Mbl monaraem, YTO NOAUTUYECKYIO COCTABAAIOLLYIO
Nlyylle oCTaBUTb ANA CTYLEHUYECKOW ayaAUTOpUU, ONA cayliaTeneil, KoTopble no ¢paKkTy cBoe-
ro BOo3pacta MMET NpPaBo y4acTBOBATb B MOAUTUYECKON KM3HU. Yem HelTpasbHee ToBap,
peknaMupyemblii B posiMKe, Tem 6o/blle BEPOATHOCTb, YTO OH NOJOMAET AaXKe CAMbIM Ma-
NIeHbKUM NIOBUTENAM MHOCTPAHHOTO A3bIKa.

Takum o6pa3om, peKNaMHbIl POSIUK, UCMOIb3YEMbIN Ha 3aHATUAX, JO/IKEH OblTb HE TO/b-
KO MO/Ie3HbIM C TOYKM 3PEHUA AUAAKTUKM, HO U MHTEPECHBIM A1 LUKOJIbHUKOB U CTYAEHTOB. ba-
roflapa aKTya/bHOCTU PEeKNaMMPYyeMOro ToBapa yyalimecs 3arnoMUHAOT C/10Ba U BblpaXKeHUs
6e3 U3UWHUX YCUAUIKA, MOTYT CPaBHUTb dpaHLy3cKMe (aHFAMICKME) U poccuiickue (YKpauH-
CKME) peKkNamHble POANKK (ecnn TOBapbl MAEHTUYHBI UK CPaBHUMbI). Kpome Toro, Heobxozu-
MO [,e/1aTb NMOMNPaBKY HA Ky/bTYPOSIOrMYECKMIA U STUHECKMIA aCMEKTbI: PEKNAMHbIN POINK SO/KEH
afleKBATHO BOCMPUHUMATLCA OTEYECTBEHHbBIM 3pUTE/IEM BHE 3aBUCMMOCTU OT NMPUHALNEHKHOCTM
K TOW MW MHOW COLManbHOM rpynne.

Bo Bpems ayAMpoBaHMs BO3HMKAIOT peyeBble TPYAHOCTU. Hanpumep, nekcuyeckme Tpya-
HOCTM BO3HMKAIOT MO MPUYMHE PEe3KOro BO3PACTaHMA C/IOBAPHOrNO 3amnaca: NoABAAETCA OrPOM-
HOEe KOJIMYEeCTBO Hay4YHOM 1 TeXHUYECKOM ieKcMKK. Kpome Toro, Mcnonb3sytoTcs Gppaseonornyec-
Kne 060pOoTbl, AMANEKTU3MbI, 3BGEMU3MbI, HEKOTOPbIE C/I0Ba yNoTpebnsatoTcs B NepeHoCHOM
cmbicne. FpammaThKa YCNOKHAETCA HETUMUYHBIMU KOHCTPYKUMAMUK. MOXKHO onpeaennTb He-
CKONIbKO $aKkTOpOB, 0BYyCNaBAMBaOLWMX TPYAHOCTU BOCNPUATUA YCTHOW peyn:

1. ®aKkTOp NMYHOCTM roBopAwero: 1) oguH roBOPALLMIA UAM UX HECKOJ/IbKO; 2) CKOPOCTb
peun roBopALLero; 3) ABNAETCA /N 418 FOBOPALLErO AAHHbIN A3bIK POAHBIM (OAHWM M3 POAHBbIX),
WM Ke OH ero M3yumn (ecnm Aa, TO B KAKOM BO3PAcTe WM HACKOJIbKO Xopowo); 4) ypoBeHb
rPamoTHOCTM, 06pa3oBaHHOCTH M 0OLLEl 3pyamLMIM FOBOpPSALLEro; 5) BO3pacT, Mo/, COLManbHbIN
CTaTyC (3TO BAUSIET HA NEKCUKOH U C/IOXKHOCTb KOHCTPYKLNI).

2. ®aKTOp NMMYHOCTM cayliaTena: 1) asnseTca M caylwaTeb aKTUBHbIM Y4acTHUKOM pasro-
BOpPA; 2) MHTEepPeCHa /in eMy Tema PasroBopa (3HaKOM M OH C Helt BoobLLe); 3) KaHa/l KOMMYH K-
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Kauuu: BOCMPUHUMAET X CIyLIaTE/Ib CMIMKEPa «BXUBYIO», UM e NOo Paamo, TeNEBUAEHUIO, Te-
nedoHy, umdposbim KaHanam Skype, Viber, WhatsApp v T.n.

3. dakTOp TeKcTa: 1) 06bEM TEKCTa; 2) CIOKHOCTb M MHPOPMALMOHHAA HACBILWEHHOCTb TEK-
CTa; 3) ONMPAETCH /I TEKCT Ha SKCTPANIMHIBUCTUYECKME PeasiMn, CBA3AH /N C PeasibHOM }KU3HbIHO.

4. DaKTopBM3YaIbHOM NOAAEPHKKN: €CTbIMKAPTbI, PUCYHKU, ANArPAaMMbl, BUAEOMATEPUADI,
cybTUTPLI N T.A4,

T.®. dnHaeBa B CBOMX UCCNEA0BaHMAX 06paTMAa BHMMaHMeE Ha CTpaTerMm ayaMpoBaHua,
NCNoNb3yemble POCCUMCKUMM CTYAEHTAMU-TUHIBUCTaMKN KOXKHO-YPasibCKOro rocyLapCcTBEHHOO
yHMBepcuTeTa. Hanbonee 4acto MCNoib3yeMbiMK CTPATETMAMMU MOHUMAHWUS MHOA3BIYHOTO TEK-
CTa ABNAOTCA NPOC/YLIMBAHWE NECEH Ha aHTIMMCKOM A3blKe, UCMO/Ib30BaHWE A3bIKOBOM Aoraj-
KM, NPOCMOTP GMIbMOB Ha aHIIMIACKOM f3blKe, MPOCayLIMBaHWe 6e3 0bpaLLeHMA K MMCbMEHHO-
MY BapuaHTy TeKkcTa. Hanbosee peaKo ncnonb3yemomn ctpaTerveit apaseTcs obuieHme ¢ Hocute-
NAMM A3blKa.

K appeKTMBHbIM CTpaTermam NoHMMaHMUA MOXKHO OTHECTW MbIC/AIUTENbHYIO AeATeNbHOCTb
Ha aHIIMMCKOM A3blKe, MOBTOPEHME C/I0B B YMe, MOHMMaHMe TeKCTa CerMeHTamm, NPOCayLIMBa-
Hue 6e3 TUTPOB Ha PYCCKOM s3blKe, MOUCK HEMOHATLIX C/IOB B C/I0Bape No npumepHon dopme,
MMMUTaums rosopsallero [4, c. 167].

CoBpemeHHble negarorn BbICOKO LLEHAT KPUTUYECKOe ayaupoBaHuMe, nogpasymeBatoLiee
NPUMEHEHME B HOBOW CUTYaL MM NOJIYYEHHbIX PaHEee 1 B MpoL,ecce NPOCaYLWMBaHMA ayAMOTEKCTA
3HAHWUI, UX COOTHECEHME C PeasibHOCTbIO, YTO Pa3BMBAET OOLLYIO 3PYAULIMIO M KOMMIETEHTHOCTH,
HeobxoauMmble B AanbHenwwel y4ébe 1 Kapbepe. MNoa Kputndeckum aygmposaHmem O.B. Tpodu-
MOBA NMOHMMAET KTaKOM BMUA, ayAUTUBHOWN AEeATENbHOCTM, MPU KOTOPOM PeLMNUEHT OCyLLLEeCTBAA-
€T OCMbIC/IEHME KaK BOCMPUHATOMN Ha CAyX MHbOPMaLMK (C TOUKMU 3PEHUSA UCTUHHOCTU/NOXKHOC-
T, HOBM3HbI/M3BECTHOCTU, COrnacus/Hecornacus), Tak 1 cobCTBEHHOM ayAUTUBHOMN AeATENbHOC-
TV (C TOYKM 3peHnn ee ycnewHocT/HeycnewHocTn, 6oblueit/MmeHbluei cnocobHOCTM K ayamnpo-
BaHMI0, oLeHMBaHua)» [5, c. 188—-191].

B KauecTBe Npumepa KPUTUYECKOTO ayANPOBaHMA MOXKHO NPeaioXuTb NPOCAyLWaTh TEKCT
0 peKfame U eé pPosiu B 3KOHOMWKE, COAEPKALLUIM, B TOM YMNC/E, U PEKTAMHbIe POIUKU KaK
WANIOCTPATUBHBIN MaTepuan. Mocae NPoCAyLIMBaHUA yYalmecs MOTyT 3aMOAHUTb (MHANBUAY-
aNbHO UK B rpynnax) Tabanuy, pestomupytoLLyto npeacTaBieHHbI maTtepuan (Taban. 2).

Tabauya 2
MonoxKuntenbHole n oTpuuaTtesibHbie CTOPOHbI peK/1aMbl
(Les avantages et les inconvénients de la publicité)

avantages inconvénients

Pour les acheteurs

Pour les fabricants

Takum 0bpas3om, 3aN0NHUB TabA. 2, yyallmeca He TOIbKO Y3HAIOT HEKOTOpPble HOBble ANA
cebs cnoBa M BbIPaXKEHUA, HO U MUCMONb3YIOT U YCOBEPLUEHCTBYIOT CBOM HaBbIKM JIOTMYECKOTro
N KPUTMYECKOTrO MblWNeHuA. Onsa cnywaTeneit 6onee BbICOKOrO YPOBHA MOMKHO MPEAJIONKNUTD
SWOT-aHanums.

Mpu atom E.M. Topbuk oTmeyvaeT, 4To npuberatb K TAaKOMy TUMNY ayAMPOBAHUA LEeNecoo-
6pasHO Ha CTaguu 3aKpenneHnsa onpenenéHHon Tembl, KOrga y CTyA4eHTOB MMEeTCa B apceHa-
/le BeCOMbIli «baraxk» pOHOBbIX 3HAHMIA, KOTOPble NOMOIYT €My He MCMbITbIBaTb TPYAHOCTU B
BbINO/IHEHWWN 33aHUI B PaMKax KPUTMYECKOTO ayaMpPOBaHMA, NMPUYEM MUHUMA/IbHBIN YPOBEHb
BNAAEHNA MHOCTPAHHbIM A3bIKOM A0J/I)KEH COOTBETCTBOBATL YpoBHIO Bl [6, c. 105].

Ons Bbibopa apdeKTUBHOM CTpaTernm obyyeHma ayanpoBaHuto cieayert:

1) BbIfSBUTb Hanbolee pacnpocTpaHEHHble TPYAHOCTU ayaANpPOBaHUS;

2) onpenennTtb NyTU UX NPEoAONEHNS;

3) pa3paboTatb KnaccudumKaumio y4ebHbIX 3a4aHuI (Kelicos) ana GopMUpPoBaHMA U pa3Bu-
TUSA BOCMPUATUA Ha CNYX;

4) ncnosib3oBaTb TO/IbKO Hanbosiee 3pdeKTUBHbIE CNOCOObI NPe3eHTaLMK ayanomaTepmana;

5) BblbpaTb ONTMMA/IbHbIE TEXHOMOTMK PaboTbl C ayAMOTEKCTOM Ha OCHOBE Y4YéTa
06BbEKTUBHBIX U CYOBEKTMBHbLIX GAKTOPOB, BAUAIOLLMX Ha MPOLLECC ayANPOBAHUA.
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Hamu 6bin npea/ioxeH peknamHbii poanK dpaHLy3cKoro 6aHKa, TEKCTOBbIV BAPUAHT KOTO-
poro npuBeaeH Huxe: Je passe a ma Banque. Et voila ma banque qui n’est pas loin. Elle s’appelle
la Banque directe. C’est la premiere banque par téléphone ouverte 24 heures sur 24 7 jours sur
7. Pas d’agence, donc plein d’avantages : de cartes de paiement gratuites, chéques crédités
immédiatement... Oui bonjour! Madame Dubois. C’est mon banquier toujours prét pour mon-
trer... Mon banquier c’est un ange! 05 11 12 13 Banque Directe. Pas besoin de se voir pour
s’entendre. 05 11 12 13 [7].

YyalmMmca MOXKHO NpeasioxKUTb CeaytoLne ynparKHeHUs 1A Pa3BUTUA HABbIKOB ayAUpo-
BaHWA, UCMO/b3YA BblLLENPUBEAEHHDBIN TEKCT.

3apaHue 1. MpouunTaliTe, nepeBeanTe cNoBa, 06BACHUTE 3HaUYEeHWE Ha GPaHLLy3CKOM A3bIKe.
La banque directe, la banque par téléphone, ouverte 24 heures sur 24, 7 jours sur 7, carte de
paiement gratuite, cheque, crédit, pas besoin de se voir pour s’entendre. Janee y4awueca npo-
CNYWMBAIOT PEKNAMHbBIN POAUK U BbINONHAIOT K HEMY COOTBETCTBYIOLLME 3aaHMA.

3agaHue 2. MpocnywaiTe peknamy, BNMWKUTe NponyLieHHble cnosa. C’est une femme et
elle passe a ... Sa banque n’est pas tres... Elle s’appelle... C’est la premiere banque... Ouverte
...heures sur... Plein ...Cartes de paiement...Chéque crédité...C’est mon... Mon banquier c’est un...

3apaHue 3. MpocnywaiTe peknamy ewé pas. Cornacutecb v oNpoBePrHUTE yTBEPKAEHUA:
1) magam [tobya 3BOHUT B OHNANH-baHK; 2) y 3TOro 6aHKa Mano NpevmyLLecTs; 3) KpeauTHble
KapTbl, BbINyCcKaemble gaHHbIM HaHKOM, becnnaTHble.

3agaHue 4. YnotpebuTe noaxogdilee no cCMbICNy CNoBo: banque, crédit, carte de paiement,
ouvert 24 heures sur 24.

1) Je dois aller a ... pour payer mes factures.

2) Chaque mois je dois rembourser mon...

3) J’ai perdu ma...

4) Les guichets automatiques sont...

B 3ak/toueHMe ypoKa y4yalumeca OTBEYalOT Ha BOMPOChI NpenojasaTtens no AaHHOW Teme
[8, c. 191-192].

PaccmoTpuM BPUTAHCKUI peKnamHbIM POaNK KoMmnaHuu British Airways — «London 2012
Ad». [laHHbIA peknamHbIil ponvK 6bin BbinylweH B 2012 r. M NpUypoYeH K MeXayHapoaHOMY
CNOPTMBHOMY COObITUIO, Npoxoamuswemy B JloHAoHe, — XXX JleTHUM ONMMMUACKUM Urpam.
CornacHo ctoXKeTy, Macca*KMpbl 3aHMMAIOT MecTa B Ca/JioHe CamMosEéTa M rOTOBATCA K BblIETY.
CamonéT, MOKMHYB B3NETHYIO NOJI0CY asponopTa XMTPoy, eaeT no yamuam 6pUTaHCKOM CTONMULLbI,
npoes}Kana A0CTONPUMEYaTeNbHOCTM, U3BECTHbIE YYALLMMCA M3 NpeablayLiMX YPOKOoB: no Tpa-
danbrapckoi naowanm MMMo KONOHHbI HenbCcoHa, No BeCTMUHCTEPCKOMY MOCTY MUMO 3aHUA
MapnameHTa u bur beHa, no opoxKam akAa-napKa, He HapyLaa NPy 3Tom obLero pUuTMa Xus-
HW ropofa. HakoHel, oH ocTaHaBAuBaeTcA y ONMMNUIACKOro cTafmoHa. Maccaxkumpbl ¢ dnaramm
CoeaunHéHHOro KoponescTBa, NiakaTamu B NOAAEPNKKY HALMOHANbHOM ONMMNNIMCKON cOOpHOM
W Apyrumu atpubyTamm 60nenbLMKOB BbIXOAAT M3 CAaMONETa M OKA3bIBAKOTCA HA CTaZMoHe. A Ha
3KpaHe AeMOHCTpUpPYeTCa ceayolmin TekeT: «Don’t Fly. Support Team GB» («He netalite. bo-
NelTe 3a KOMmaHay BennkobputaHum»). Huxke pasmelér xewTter #HomeAdvantage [9].

C NIMHrBOAMAAKTUYECKOM TOYKM 3PEHUA AaHHbIN POAUK COAEPKUT boraTbiii cTpaHoBes-
YECKUN U MeTOAMYECKUI MnoTeHuMan. HecmoTps Ha OTCYTCTBME CepbE3HOM MpobemMaTuKu,
3Ta peKknama npenocTaBAAeT APKUMIA WAMIOCTPATUBHBIA maTepuasn, akTyanusmpya uHdopma-
LMo 06 UCTOPUYECKUX 34aHUAX U COOPYKeHUAX JIOHAOHA. Yuyalmeca MOryT BbICTYMUTb B POM
3KCKYpPCOBOZOB M, NPOCMAaTPMBanA BUAEOPAS AAHHOIO PONMKa, 03BYYMBaTb ero. Takxke obyua-
FOLLLUMCA MOXKHO MPeANONUTb COCTaBUTb CMIMCOK AOCTONPUMEYATeNIbHOCTEN UX ropoaa U npo-
KOMMEHTUPOBATb MX, COCTaBMB CLLeHapU1i1 aHaZIOTMYHOr0 PEKIAaMHOro poanKka. PaboTta c AaHHbIM
dparmeHTOM MOXKeT bbITb OTHeceHa K Teme «Travelling».

YnpaxkHeHwue 1. Fill in the gaps with the correct words.

1. Although is the nickname for the Great Bell of the
clock it is usually extended to refer to both the clock and the clock tower.

2. is the London residence and administrative headquar-
ters of the reigning monarch of the United Kingdom.

3. is the largest in London, and it is often considered the
heart of the city.
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4, over the River Thames links Westminster on the west
side and Lambeth on the east side.

5. is also known as the Palace of Westminster.

6. is an ancient fortress and historic monument in Cen-
tral London on the north bank of the River Thames.

7. is one of the largest parks in Central London.

YnpaxkHeHue 2. Watch «London 2012 Ad». Tick the sights which you can see in the ad.

U Trafalgar Square

L] Big Ben

1 Buckingham Palace

L] The Houses of Parliament

1 Hyde Park

L] The London Eye

1 Westminster Bridge

L] The Tower of London

YnpaxHeHue 3. Pretend you are a tour guide. Prepare a brief talk about London and its fa-
mous tourist attractions. Watch the ad again without sound and present a sightseeing tour for
the group of foreign students.

CtouT 06paTUTb BHMMAHME Ha peKknamHbI ponuk « Twoja kariera na dobrych torach» nonb-
CKOW KeNesHog0poXKHOoM KomnaHuu PKP. Bugeo conpoBoKaaeTcsa HaaAnMcAMM, NO3TOMY AarKe
YeN0BEK, HE UMEIOLLMA AOCTAaTOYHbIX HAaBbIKOB ayAMPOBAHMA, CMOXKET 03HAaKOMUTLCA C Npeu-
MyLLecTBamu paboTbl B KomnaHuu. Decydujgc o wtasnej przysztosci, czym sie kierowac? Jak po-
tgczy¢ pasje z rozwagq? Jak opowiedzie¢ wtasnq historie? O rozwoju i zawodowych triumfach, o
szerokich perspektywach, o zaufaniu i stabilnosci, o tradycji i innowacyjnosci. To, jak potoczy sie
przysztosc, zalezy tylko od nas. Czas skierowac przysztos¢ na wtasciwe tory. Czas wybrac wtasci-
wgq szkote [10].

[JaHHOe BMAEO MOXKET CTaTb MCTOYHMKOM HOBbIX CNOB, CBA3AHHbIX C TPYAOBOM AeATe/b-
HOCTbIO, @ TaKKe MOTUBMPOBATb K Y4aCTUIO B AMUCKYCCUM O NPOdEeCcCUOHaNbHOM Pa3BUTUM. TaK,
cnoBa U3 ponuka perspektywa, stabilnosc, innowacyjnos¢ Heobxoaumbl ANA BblparKeHUA cob-
CTBEHHOWM MO3ULUK OTHOCUTENbHO BblbOpa npodeccun nam poaa 3aHATUI. Mbl nosaraem, 4to
6e3 aToro TpyaHo cebe npeacTaBnTb CGOPMUPOBABLIEECA FPAXKAAHCKOE MUPOBO33PEHME.

NHoraa MOXKHO NPeasioKMTb YYaLLMMCA NPOC/yLWaTh TEKCT, He CMOTPSA BMAEO. 3aTem clie-
AyeT NpeanonoXuTb, YTO MOXKET NPOUCXOAUTbL Ha 3KpaHe. Cneaytollee 3aZlaHMe: NPOCMOTPETb
BMAEO M CPAaBHUTb €ro C TeM, YTO NPeACTaBAANN yyHaLwmecs 40 3Toro. Kpome Toro, MoXKHoO npeg-
JIOXKUTb NPOCMOTPETL BMAEO 6e3 3BYKa, a 3aTeM NPEANONOXKNUTb, YTO FOBOPUT rON0C 33 KaZpOom,
noc/ie Yero CpaBHUTL C opurMHanom [11, c. 47].

Takum o6pa3om, NCMOb30BaHWE PEKNAMHbBIX TEKCTOB MO3BOJINT PAa3BUTb COLMOKYNbTYP-
HYHO KOMNETEeHTHOCTb yYalumxca 1 ctyaeHToB. Mo cnosam MN.U. KacaTknHa u M.B. CunaHTbeBOW,
«ydwee byayuiee, paay KOTOPOro paboTaeT TaKoW MeXaHU3M TPAHCAALUKN KyNbTypbl, Kak 06-
pa3oBaHue, He MOXeT bbITb MPOCTO «0bLLEeYEI0BEYECKMM»: OHO OAHOBPEMEHHO A0JIKHO BK/IO-
yaTb B cebs 1 0bLLee, U 0cObeHHOE, N eANHNYHOE — MHaYe B HEM He DyAeT MecTa YeNoBeKy, OcTa-
HEeTCS /INLb MECTO AN UCKYCCTBEHHOro MHTENNEKTA, IMWEHHOTO JIMYHOCTHbIX, HaLMOHaAbHO-
KY/ZIbTYPHbIX, PErMOHA/bHBIX, IOKA/NbHLIX W MHbIX pasnuumiiy [11, c. 144]. UHbIMK cnoBamuy,
peKNaMHble TeKCTbl MOTYT CTaTb 3/1eEMEHTOM aKCMOJ/IOTMUYECKOoM cocTaBsatowen obpasosaTtesb-
Horo npouecca [12, c. 12].

BbiBOAbl M NepcneKkTUBbl AasibHeWmnX uccnepoBaHuii. Mcxoaa 13 BbIWENU3OKEHHOTO,
MOHO CNpaBea/IMBO OTMETUTb BbICOKUIN IMHIBOANAAKTUYECKUIA NOTEHLMAN PEKNAMHbIX TEK-
CTOB, B YaCTHOCTU BUAEOPOINMKOB. TaK, 0cObYI0 Ba*KHOCTb NpMobpeTaeT KpUTUYECKoe ayampo-
BaHWe, NOMOratoLLee He TO/IbKO BOCMPUHUMATb MHPOPMALMIO Ha CAyX, HO U MOJIEMU3NPOBATD
C yC/bIWaHHbIM, Pa3BMBas, TaKMM 06PA30OM, pPeyeBytd KOMMNETEHTHOCTb. IbPEeKTUBHOCTL pe-
KJlaMHOTF0 TEeKCTa Kak cpeacTBa 0byyeHMsA 0byCc/10B/IeHa ero KPaTKOCTbIO M aKTya/IbHOCTbIO, CBSA-
3bt0 C NOBCEAHEBHOM ¥U3HbO 00yYyaembix. C 3TON e Le/btlo Heobxoanumo amsepcnduumpoBaTb
PeKNamMHbIe POIMKK, Npegaaraemble A41A ayAUTOPUN LWKOJIbHUKOB M CTYAEHTOB: NMOJIUTUYECKAN
peKknama He peKoMeHAyeTca ANA Tex, KTO He MMeeT NpaBa ros10coBaTtb U He chopmmpoBan cob-
CTBEHHOTO MOJIMTUHECKOTO MUPOBO33PEHMS.
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Ha ocHOBe peKn1amMHOro TEKCTa MOYKHO COCTaBUTb KOMIMJIEKC YNPaXKHEHWI, KOTOpbI ByaeT
CNocobCcTBOBaTb YCBOEHUIO IEKCUKM M FPaMMaTHKKM A3blka. Kpome Toro, coctaB/ieHume clueHapus
CO6CTBEHHOrO PEKJAMHOIO POJIMKA MO3BOJIUT Pa3BUTb KOMMETEHTHOCTU, BbIXOAALLME 33 Pam-
KM M3y4YeHMA A3blKa, HO HeobXxoAMMble ANA AaNbHEeNWen Tpy40BOM AeATeIbHOCTU. Beb-KBecT u
npoyYne seMeHTbl reiMUPUKaLLMM NO3BOAIOT PAa3BUTb HABbIKM MOMCKA U OTOOPa pesieBaHTHOM
MHPopmaummn. NepcneKkTUBbl AaNbHENLWINX UCCAeA0BaHNI BKAOYAIOT B ceba n3ydeHne BO3MONK-
HOCTel MCMO/1b30BaHMA MOJIMTUYECKON M COLMAbHOMN peKkaambl B mpouecce obyyeHus.
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The issues related to the use of advertising texts when teaching foreign languages have been consid-
ered in the article. In particular, the article considers their role in socio-cultural competence formation. The
factors that make listening comprehension more difficult have been identified. Personal factors have been
determined. The article stipulates that an advertising text comprises audio, video and text information. The
connection between advertising discourse and the culture of people whose language is being studied has
been considered in this article.

The influence of political and economic globalization on advertisement has been analyzed. It has
been proved that ethnic and cultural dimensions of advertisement are of crucial importance. Advertising
texts appear to be quite similar owing to the influence of global market economy. The use of advertisement
ensure that socio-cultural competence can be considered as an outcome of learning. The main purposes of
video materials in foreign languages teaching have been considered.

Positive attitude towards goods and services has been determined to be the main thing among oth-
er language advertising instruments. Sometimes advertisements can ruin negative or create positive ste-
reotypes. The authors aim at analyzing the effectiveness of commercials using comparative tables. Thus,
the students develop not only language skills but also improve their business and professional qualities.

The scientists’ views on the main aspects of using advertisements have been presented. Listening
strategies suggested by Russian scientists have been analyzed. Comparative, systematic, structural-func-
tional and axiological approaches have been used in the article. The examples of advertising texts, which
could be used in teaching English, French and Polish, have been provided. Such texts can also explain the
mechanisms of language functioning. Advertising materials of a French bank, of a British airline as well as
a commercial of a Polish railroad company have been used. The article includes a set of tasks aimed at cre-
ating original advertising products.

It has been proved that it is possible to create a complex of exercises involving advertisements, which
could facilitate the perception of lexicon and grammar of the language learned. This can intensify the cog-
nitive activity and stimulate creative use of the English language. The possibility has been considered to fur-
ther use political advertising as a language learning tool.
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