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AHOTAIIISA

Bacunse B.IO. Po3pobka MapkeTHHTOBOI cCTparterii Mjii MpPOMHCIOBOTO
MIPUEMCTBA

Y kBamdikamidHii poOOTI PO3TIASTHYTO TEOPETUKO-METOAMYHI  OCHOBHU
MapKETHHTOBOI cTpaTerii Ta O0COOJMBOCTI ii BIPOBA/PKEHHS Ha IPOMHCIOBOMY
MIMPUEMCTBI, 3IMCHEHO MAapKETUHTOBUI aHAII3 Ta MAPKETHUHTOBUM ayaUT JAiSJIBHOCTI,
po3pobseHo MapkeTHHToBY crpaterito st kommnanii « [ HTEPOOMy.

3 ypaxyBanHsMm crneuudiku npoaykmii  kommadii  «IHTEP®OM» Ta
KOHKYPEHTHUX IIe€peBar 3alpolOHOBAHO YJIOCKOHAJIUTH MAPKETUHIOBY JISUIbHICTD
IUIIXOM BIPOBAJKEHHS AU(PEPEHI1HOBAaHOI MapKETHHIOBOI CTpATerii, 0 CHOPHUITUME
30€pEeKECHHI0O  KOHKYPEHTOCIIPOMOKHOCTI  Ta  JIJEPChKOI  MO3MWIi  KoMmaHii
«IHTEP®OM) Ha puHKY.

Kuio4oBi ci10Ba: MapKeTHHIOBa cTpaTerisi, po3poOKa MapKEeTHHIOBO1 CTpaTerti,
KOMILJIEKC ~MAapKETHHTY, KOHTPOJIb MAapKETUHIOBOi JISJIBHOCTI  MIIANPHEMCTBA,

MapKETUHTOBUI aHaNi3 NiAIPUEMCTBA, MAPKETUHTOBUN ayAUT, CTPATEris 3aXUCTY.

SUMMARY

Vasyliev V.Y. Development of marketing strategy for industrial enterprise

The qualification work considers the theoretical and methodological foundations
of marketing strategy and features of its implementation in an industrial enterprise.
Marketing analysis and marketing audit of activities of an enterprise were conducted,
marketing strategy for «INTERFOAM)> was developed.

Taking into account the specificity of «INTERFOAM» products and competitive
advantages, it is proposed to improve marketing activities by introducing a marketing
protection strategy that will help maintain the competitiveness and the leadering
position of «INTERFOAM» in the market.
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