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AHOTANIA
bapanosa I1.0. Po3po0ka nporpamMu npocyBaHHsI HOBOI IIOCJIYI'M HA PHHOK.

B xBaniikamiitHiil poOoTi 6akanaBpa po3rNIIHYTO TEOPETUKO-METOJUYHI OCHOBHU
pO3pOOKH TpOrpaMH MPOCYBAHHS HOBOI MOCIYTM Ha pPHHOK, IPOBEICHO aHali3
rocrnogapcbkoi aisuibHOCTI KoMmnanii "PROSTOR", 3a1ficHeHO cerMeHTyBaHHs PUHKY Ta
nosuilionyBanHs ToBapy. IlpoBenenuit SWOT-aHani3 103BOJIMB BUSBUTH CHJIBHI Ta
cna0Ki CTOPOHM KOMIMaHii, a TaKOXX MOXJIMBOCTI Ta 3arpo3M, IO BIUIMBAIOTh HA ii
nisuIbHICT. Ha OCHOBI OTpUMaHMX JaHMX pPO3pOOJEHO MpOrpaMy MPOCYBaHHS HOBOT
NOCIYTH, fKa BKIIOYA€ KOMYHIKAIIHY CTpaTerito Ta 3aXOAM JUJIsi CTUMYJIIOBAaHHSA
nonuty. ExoHOMiuHEe  OOTpyHTYBaHHS  MIATBEPAWIO  JOUUIBHICTH  peanizamii
3aMpONOHOBAHUX 3aXOJ1B, IO CHPHUSATUME MIJBUIIEHHIO KOHKYPEHTOCIPOMOMXHOCTI
koMmmanii "PROSTOR" na punky.

KirodoBi ciaoBa: mnporpama IpoCyBaHHS, HOBa IIOCIyra, MapKETHHIOBa
JISUTBHICTh, KOMYHIKAIlIHHA CTpATeris, aHali3 pUHKY, CerMeHTYBaHHS puHKYy, SWOT-
aHaJi3, eKOHOMI4HE OOTPYHTYBaHHS.

SUMMARY

Baranova P.O. Development of a program for promoting a new service to the
market.

In the bachelor's thesis, the theoretical and methodological foundations for
developing a program to promote a new service to the market are considered. The study
includes an analysis of the business activities of the company "PROSTOR", market
segmentation, and product positioning. The conducted SWOT analysis revealed the
strengths and weaknesses of the company, as well as the opportunities and threats
affecting its activities. Based on the obtained data, a program for promoting a new service
was developed, including a communication strategy and measures to stimulate demand.
Economic justification confirmed the feasibility of the proposed measures, which will
increase the competitiveness of "PROSTOR" in the market.

Keywords: promotion program, new service, marketing activities, communication
strategy, market analysis, market segmentation, SWOT analysis, economic justification.
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