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AHOTALIS

Jleiimac  A.O. MapKkeTHUHIOBl  JIOCHIDKEHHA K OCHOBa  pPO3pOOKHU
MapKETUHIOBOI MOJITUKH KOMYHIKAIIH.

B pamkax kBamidikamiitHoi poOOTH MPOBEIAEHO aHaldl3 MapKETUHTOBOIO
cepepouma aisuibHOCTI DOIl Bypax A.C. "IPYK", mo € kio4oBuM ist
PO3YMIHHS PUHKOBHUX peallii moiirpadiyHux MOCIYyr. 3allpONOHOBAHO KOHKPETHI
3aX0M 3 YJIOCKOHAJICHHS MAapKETUHTOBOi MOJITUKM KOMYHIKaIliil MiNpUEMCTBA.
Oco0nMBYy IIHHICTH CTAaHOBUTH pPO3pOOKa pPEKOMEHJAIl MO0 BIOCKOHAJIICHHS
OHJIAMH-TIPUCYTHOCTI, 110 BiANOBiAae cuenudimi nomirpagiyHoi  AISUIBHOCTI  Ta
Bi3yalnbHO  17eHTU(]IKYye OpeHa. BrnpoBamkeHHs 3amporOHOBAHMX PEKOMEHAIN
no3BonuTh @OII bypsik A.C. "IPYK" nigBuiut cCBOI0 KOHKYPEHTOCITPOMOKHICTh Ta
€(PEeKTUBHICTh KOMYHIKAI[ITHUX 3yCHJIb Ha pUHKY.

Kuaio4doBi cjoBa: MapKeTHHIOB1 JIOCHIKEHHS, MAapKETUHIOBA TOJIITHKA
komyHikamii, ®OIl bypsk A.C. «JAPYK», mnomirpadiuni mnocayru, OHIalH-
KOMYHiKaIlii, BeO-cailT, morortum, odraiH-komyHikaiii, SWOT-anani3, cermenraiis
PHUHKY.

SUMMARY

Leitas A.O. Marketing Research as a Basis for Developing Marketing
Communication Policy.

Within the scope of the qualification paper, an analysis of the marketing
environment of FOP Buriak A.S. "DRUK"'s operations was conducted, which is crucial
for understanding the market realities of printing services. Specific measures for
improving the enterprise's marketing communication policy have been proposed. Of
particular value is the development of recommendations for enhancing online presence,
which aligns with the specifics of printing activities and visually identifies the brand.
The implementation of the proposed recommendations will enable FOP Buriak A.S.
"DRUK" to increase its competitiveness and the effectiveness of its communication
efforts in the market.

Keywords: marketing research, marketing communication policy, FOP Buriak
A.S. "DRUK", printing services, online communications, website, logo, offline
communications, SWOT analysis, market segmentation.



PO3JI 1. TEOPETUYHI OCHOBU MAPKETUHI'OBUX HOCJIIKEHb
TA IX POJIb V PO3POBLI MAPKETHMHIOBOI IOJIITUKU
KOMVYHIKALIA

1.1. CytHicTh, 1Al Ta 3aBJAaHHS MApPKETHUHTOBHUX JIOCHIPKEHb Y KOHTEKCTI
KOMYHIKaIiitHOT MisUTbHOCTI MHiAIPUEMCTBA.

1.2. Teoperwmuni mnigxoau 10 (OpPMYyBaHHS MapPKETHUHTOBOI  MOJITHKHU
KOMYHIKaIliil miAIpUeEMCTBA Ta ii OCHOBHI BUIU.

1.3. MeTomoa0Ti4Hl acmeKTH IPOBEACHHS MAapPKETUHTOBUX JOCTIKCHb IS
po3poOKK e(EeKTUBHOT KOMYHIKAIIMHOI cTpaTerii
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JOCJII’KEHb

3.1. KaOGineTrHi  HOCHIKEHHS  CUCTEMH  MApKETHMHTOBHX  KOMYHIKAIIN
M1JIIPUEMCTBA

3.2. OOrpyHTyBaHHS HEOOXIJHOCTI BJIOCKOHAJICHHS KOMYHIKAlIHOI MOJITHKU
MIJIIIPUEMCTBA

3.3. PexomeHnpanii 3 BIOCKOHAJICHHS CHUCTEMH MAapPKETHHTOBUX KOMYHIKAIINA
MIMPUEMCTBA Ta OYIKYBaHUU eQeKT
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