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AHOTALIS

ImieBa B. M. Opranizauis OpocyBaHHs Ha PUHKY HENPOJOBOJBYMX TOBApIB B
OHJIaliH (hopmari.

Y  poboTi PpO3IMIIAHYTO TEOPETHYHI AaCHEeKTH MPOCYBAaHHA Ha PHUHKY
HEMpOAOBOJbUMX  ToBapiB.  IIpoaHanizoBaHO  PO3BUTOK 1  OCOOJMBOCTI
HEMpOJOBOJbYMMU ToBapamu. HaBeneHO TNOKa3HUKU SIKOCTI Ta aCOPTUMEHTY
OKPEMHX HEIMPOJIOBOJIbUMUX TOBAPIB, 1110 PEAI3yIOThCs B OHJIAlH (popmarTi.

JlocniKeHO CTPYKTYpYy aCOPTUMEHTY Ta SIKOCTI HENpPOJOBOJbYMX TOBAPIB B
oHnaiin ¢opmari. HaBegeHo MOPIBHAJIbHY XapaKTEPUCTUKY SKOCT1 HEMPOI0BOIbUHUX
TOBapiB Pi3HUX 3aKOPJAOHHUX BUPOOHUKIB.

PosrnsiHyTo opraHizaiiiHO-eKOHOMIUH1 XapakTtepuctuku kommnanii KASTA.
JlocniapkeHO acOpTUMEHT Ta SIKICTh TOBAapiB, IO PEali3yloThCs B OHJIAWH (opmaTi
xomnaniero KASTA.

[IpoananizoBaHo 0cOOIMBOCTI MpocyBaHHs ToBapiB kommaHii KASTA.

byno mpexacraBieHO NUIAXH YIOCKOHAJIEHHS MAapKETHMHTOBOI AISUTBHOCTI
KoMMaHii B OHJIaH ¢dopmaTi sk 3aci0 30uUTbleHHS npojaxiB. Takox Oynu
3alpONOHOBAaHI MPOMO3UIIIT 1010 (pOpMyBaHHS MO3UTHBHOTO IMIIKY KOMIIaHii Ta
1BUIICHHS JIOSJIBHOCT1 MOKYMIiB 10 kKoMmaHii KASTA.

Kiro4uoBi cnoBa: oprasizauisimpoCyBaHHS,HENIPOJOBOJIbYl TOBapH, OHJIANH
dbopmat, pUHOK, SKiCTh, aCOPTUMEHT.

SUMMARY

Ilieva Valeria. Organization of promotion on the market of non-food products
in online format.

The theoretical aspects of promotion of the non-food products market were
considered in the paper. The development and features of non-food items are
analyzed. The indicators of quality and assortment of individual non-food products
sold in online format are given.

The structure of assortment and quality of non-food products in the online
format is investigated. The comparative characteristic of quality of non-food products
of different foreign producers is given.

The organizational and economic characteristics of KASTA are considered.
The range and quality of goods sold in online format by KASTA were investigated.

KASTA's product promotion features are analyzed.

Ways to improve the company's marketing activities online were presented as a
means of increasing sales. Suggestions were also made to develop a positive image of
the company and increase customer loyalty to KASTA.

Keywords: online format, non-food products, assortment, quality, internet.
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