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AHOTALIIS

Pynb €.1._EnexTponna komepiiist Ak ckiiagoBa Oi3HEC-MPOIECIB HA TOPTrOBEIHHOMY
M1IPUEMCTBI.

B poGoTi po3risHyTO TEOPETHYHI NHUTAaHHS POJII EJIEKTPOHHOI KoMeplii Ta
3po0JICHUH MPaKTUYHUN aHaji3 Ha MPHUKIIAIl YKPaiHChbKOI KOMITIaHil B il cdepi.
BuBuUeHO CyTHICTh €IEKTPOHHOI KOMEPIIii; BU3HAYEHO POJIb EJIEKTPOHHOT KOMEPIIii
B Cy4aCHOMY CBIT1; JOCIIPKEHO MPaBOBi ACTIEKTH BEJICHHS €IEKTPOHHOT KOMEPIIii B
YkpaiHi; IpoBeJeHO aHai3 TEHACHIINA Ta PO3BUTKY CBITOBOTO PUHKY €JIEKTPOHHOI
KOMEPIIii; TOCHIKEHO PO3BUTOK €JIEKTPOHHOI TOPTiBii B YKpaiHi B yMOBax BiiiHH;
3p00JICHO XapaKTePUCTHKY BIUIMBY IU(GPOBUX TEXHOJIOTIH Ha MPOCYBaHHS TOBapiB
yepes [HTepHeT; MpoBeIeHO aHai3 JisJIbHOCTI KOMITaHii Ta il OCHOBHUX (p1HAHCOBO-
rocrnojapchbKux nokaszHukis; nociimkeno micue TOB «PO3ETKA. YA» Ha punky
CJIEKTPOHHOT KoMmepuii B VYKpaiHi; HaJaHO MPOMO3MINT II0J0 3aCTOCYBaHHSI
1H(popmaliiHux Texnonorii ag npocyanHs ToBapiB TOB «PO3ETKA. VA».
KirodoBi cioBa: eleKTpOHHA KOMEpIlisl, TEXHOJIOT1I, 1HTEepHET, MiHKUTaIi3arlisl,
MapKeTUHT, (IHAHCOBI PE3YJIbTATH

SUMMARY

Ryd E.I. E-commerce as a component of business processes at a trading company.
The article deals with theoretical issues of the role of e-commerce and provides a
practical analysis on the example of a Ukrainian company in this area. The essence
of e-commerce is studied; the role of e-commerce in the modern world is defined;
the legal aspects of e-commerce in Ukraine are investigated; the trends and
development of the global e-commerce market are analyzed; the development of e-
commerce in Ukraine in the conditions of war is studied; the impact of digital
technologies on the promotion of goods via the Internet is characterized; the
company's activities and its main financial and economic indicators are analyzed;
the place of “ROSETKA. UA LLC in the e-commerce market in Ukraine; proposals
on the use of information technologies to promote the goods of ROSETKA. UA
LLC.

Keywords: e-commerce, technology, Internet, digitalization, marketing, financial
results
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