YHIBEPCUTET IMEHI AJIb®PEJIA HOBEJIA
KAD®EJAPA MEHE/UKMEHTY

KBAJII®IKALIHHA POBOTA
BAKAJIABPA

HA TEMY:
«Ilcuxo10rivHi 0CO0JTUBOCTI MiIKKYJIbTYPHOI KOMYHiKaIil y cepi MIXKHAPOIHOTO

TYpPU3IMY»

Bukonas: 3100yBau kypcy, rpynu TP-22

cnemianbHoCcTi 242 « Typuzm»

Maprusiok 10.0.
KepiBHuk:

boiiko JI.I'., nouieHt kadenpu MEHEHKMEHTY

M. /lHinpo

2026



AHOTAIIIA

IICUXOJIOTTYHI OCOBJIMBOCTI MDKKYJIbTYPHOI KOMYHIKALIIL Y CDEPI
MDIXHAPOJJIHOI'O TYPU3MY
O0’€eKT D0CTiIKEHHsI: MDKKYJIBTYpHA KOMYHIKAIIis Y cepl MI>XHAPOTHOTO TYPU3MY SIK
COLIAJILHO-TICUXOJIOTTYHE SIBUILIE.
IIpeamer JOCHiTKEHHSI: TIICMXOJOTIYHI OCOOJMBOCTI, YHHHHUKH Ta MEXaHI3MH
MDKKYJIBTYPHOI KOMYHIKAIlli, 110 BIUIMBAaIOTh Ha MpodeciiiHy B3aeMOAi0 CyO’€KTIB
MDKHAPOJHOTO TypHU3MY.
Meta po0oTH: TEOPETHUHO OOIPYHTYBATH Ta Y3araJlbHUTU MCUXOJOTIUHI OCOOJIUBOCTI
MDKKYJIBTYPHOT KOMYHIKaIli y cdepl MIKHAPOAHOIO TYPU3MY 3 METOIO BU3HAUECHHS
yMOB edeKTUBHOI MpodeCiHHOT B3aEMO/IIT Cy0’ €KTIB TYpUCTUYIHOI MISITBHOCTI.
Onep:xkaHi BUCHOBKH Ta iX HOBU3HA: BCTAHOBJICHO, 10 MIKKYJIbTYpHA KOMYHIKAIIis y
chepi MIDKHApOAHOTO TYpPU3MY € CKIIQJIHUM COI1aJIbHO-TICUXOJIOTIYHUM TIPOIIECOM,
e(eKTUBHICTh SKOTO 3aJICKUTh BiJl PIBHA MDKKYJIHTYpPHOI KOMIIETEHTHOCTI, €MIarii,
TOJICPAHTHOCTI Ta MCUXOJIOTIYHOT TOTOBHOCTI (haxiBIliB /10 B3a€MO/Iii 3 TPEeACTaBHUKAMHU
pi3HUX KynbTyp. BuH3HaueHO OCHOBHI TICHXOJIOTIYHI UYMHHUKHA  €(EKTUBHOI
MDKKYJIBTYPHOI B3a€MOJIIi, OXapaKTepH30BaHO THIIOBI KOMYHIKaTHBHI Oap’epu Ta
TPYJIHOIl MIDKKYJbTYPHOTO CIIJIKYBAaHHS Yy TYPUCTHYHIN mpakTtuii. OOrpyHTOBaHO
MPAKTUYHI PEKOMEHMAIIl 100 BIOCKOHAJICHHS MIXKYJIbTYpHOI KOMYHIKamii Yy
TIsITBHOCTI TypucTUuHOrO arentcTBa «Coral Travely.
Pe3yabTaTtH A0CHIIKEHHS MOXYThb OyTM BHMKOPHMCTAaHiI y Tmporeci npodeciiHoi
MITOTOBKM MaWOyTHIX (paxiBI[IB TYpU3MY, Y HAaBUAJIBHUX Kypcax 13 MDKKYJIbTYpPHOI
KOMYHIKAIlll Ta TMCHXOJOrll CHUIKYBaHHS, a TaKOX Yy TMPaKTHUYHIA JISIIbHOCTI
TYPUCTUYHUX MIAMPUEMCTB JUTsl MiABUINCHHS €PeKTUBHOCTI mpodeciitHoi B3aeMomii 3
peICTaBHUKAMHU PI3HUX KYJIBTYP.
Kpaaidikaniitna podora: 63 c., 5 Tadm., 26 mKxepen.
Ki104oBi cioBa: MiXKKyIbTYpHA KOMYHIKAIlIS, MIXXHAPOJHUN TYPU3M, MIKKYJIbTYpHA
KOMIIETEHTHICTh, TICUXOJIOT1YHI YMHHHMKH, TYpPUCTUYHA MISUIBHICTh, KOMYHIKATHBHI

0ap’epH, MIKKYJIBTYpHA B3a€EMOI1sl, TYPUCTHYHE ar€HTCTBO.



SUMMARY

PSYCHOLOGICAL FEATURES OF INTERCULTURAL COMMUNICATION IN
THE FIELD OF INTERNATIONAL TOURISM

The research object is intercultural communication in the field of international tourism
as a socio-psychological phenomenon.
The research subject is psychological features, factors and mechanisms of intercultural
communication influencing professional interaction between the subjects of international
tourism.
The research paper aims at theoretical substantiation and generalization of
psychological features of intercultural communication in the field of international tourism
in order to determine the conditions for effective professional interaction between tourism
stakeholders.
The scientific novelty of the study: it has been determined that intercultural
communication in international tourism is a complex socio-psychological process, the
effectiveness of which depends on the level of intercultural competence, empathy,
tolerance and psychological readiness of specialists to interact with representatives of
different cultures. The main psychological factors of effective intercultural interaction
have been identified, typical communicative barriers and difficulties of intercultural
communication in tourism practice have been characterized. Practical recommendations
for improving intercultural communication in the activities of the travel agency “Coral
Travel” have been substantiated.
The results of the research can be implemented in the professional training of future
tourism specialists, educational courses in intercultural communication and
communication psychology, as well as in the practical activities of tourism enterprises to
improve professional interaction with representatives of different cultures.
The qualification paper amounts 63 pages, 5 tables; 26 references are used.
Keywords: intercultural communication, international tourism, intercultural competence,
psychological factors, tourism activity, communicative barriers, intercultural interaction,

travel agency.
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