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AHOTAINIA

Kusincbka M.C. AHati3 pUHKY i po3po0Kka cucTeMu NPOCYBAHHSA NPOAYKIIl

B xBamidikariiiHiit poO0TI pPO3TIITHYTO TEOPETUKO-METOIUYHI 3acaIu
po3poOKK cucTeMH TMpocyBaHHs mnpoxaykmii minpuemctBa [IAT <« Kuromupcrkuit
Macno3aBo», 3IIHCHEHO aHali3 MapKETHHTOBOIO CEpeloBHINA KOMIMaHii, HagaHO
3aranbHy xapaktepuctuky [IAT «Kutomupcekuit MacnoszaBoay. Y mpoiiect poOoTH
3p00JeHO BUCHOBKM Ta MPOMO3MLii 070 (OpMyBaHHS paIllOHATBHOI CTPYKTypHU
TOBapHOTO aCOPTUMEHTY KoMriaHii. Pe3ynpTaTt po3po00OK MOXKYTh OyTH BUKOPUCTaHI B
MPAaKTHYHIA MapKETHHTOBIH MiSITEHOCTI.

KuarouoBi cioBa: MapKeTHHIOBI JIOCHIPKEHHS, MapKETHHIOBE CEPEIOBHIIE,
e(eKTUBHICTb, IPOCYBAHHS.

SUMMARY

Kyanskaya M.S Market analysis and development of product promotion
system

The qualification work deals with theoretical and methodological foundations
development of the system of promotion of the products of PJSC «Zhytomyr
Maslozavod», the analysis of the marketing environment of the company, the general
description of PJSC «Zhytomyr Maslozavod». In the course of the work, conclusions
and suggestions are made regarding the formation of a rational structure of the product
range of the company. The results of the developments can be used in practical
marketing activities.

Keywords: marketing research, marketing environment, efficiency, promotion.
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