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AHOTAIIA

3o3yns M.C. JlocaimKeHHs MUIbOBOTO PUHKY 1 CIIOKUBAYIB SEIh

VY kBamidikamiiiHii poOOTI PO3TISHYTO TEOPETHYHI Ta MPAKTUYHI ACIIEKTH
(YyHKLUIOHYBaHHS PUHKY KypsUMX s€lb B YKpaiHi, a TaKoX 3/A1MCHEHO aHai3
MOBE/IIHKM CIIOXKMBAYiB 1 BUSBJICHO OCHOBHI IIJIbOBI CETMEHTU PUHKY. BH3HaueHO
MICLIE SIEIb Y CTPYKTYPl XapuOBUX TOBAPIB Ta 0XapaKTEPU30BAHO OCHOBHI TE€HIEHIII]
PO3BUTKY BIJNOBIIHOIO PUHKY.

Oco06nuBy yBary mpuAUICHO OIIHIII BUPOOHUYO-TOCTOIAPCHKOT JiSJIBHOCTI Ta
sxkocTi npoaykuii nraxodadbpuku I «IOH». Ha ocHOBI MOpIBHSUIBHOTO aHAII3Y
SIKOCTI SIEITh 1 COIIIOJIOTIYHOTO OMMMTYBAHHS CIIOKMUBaYIB 0yJI0 BU3HAYEHO YUHHUKH, 1110
BIUTMBAIOTh Ha CIHOXXHUBUMI BHOIp, Ta 3alpONOHOBAHO HAIMPSMHU IiJBUILECHHS
JIOSUTBHOCTI 0 MPOAYKITIT IMATPHUEMCTBA.

PesynpTaT  mochimKeHHS MalOTh NPAKTUYHY IIHHICT 1 MOXYTh OyTH
BUKOPHUCTaHI MiANPUEMCTBAMH XapyoBOi Tamy3i s edeKTHBHIIIOro (GpopmyBaHHS
MapKETUHTOBUX CTPATET1H Ta MO3UIIIOHYBAHHS MPOAYKIIT HA PUHKY.

KirouoBi cinoBa: pHMHOK SI€Ib, CIOXKHMBAYi, IMUJIBOBHH CETMEHT, IOBEIIHKA
CIIO’KHMBAYa, AKICTh IPOIYKLI, TOSIIbHICTh CIIOKUBAYIB.

SUMMARY

Zozulya M.S. Research on the target market and egg consumers

The qualification work considers theoretical and practical aspects of the
functioning of the chicken egg market in Ukraine, as well as analyzes consumer
behavior and identifies the main target market segments. The place of eggs in the
structure of food products is determined and the main trends in the development of the
relevant market are characterized.

Particular attention is paid to the assessment of production and economic
activities and product quality of the poultry farm of PP "DON". Based on a comparative
analysis of egg quality and a sociological survey of consumers, factors influencing
consumer choice were identified, and directions for increasing loyalty to the company's
products were proposed.

The results of the study have practical value and can be used by food industry
enterprises for more effective formation of marketing strategies and positioning of
products on the market.

Keywords: egg market, consumers, target segment, consumer behavior, product
quality, consumer loyalty.
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