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AHOTANOIA

Isaneyvs FO.B. «bpeHauHr sk e(eKTHBHA TEXHOJIOTis 3aBOIOBAHHS
JIOSLIBHOCTI CIIO’KUBAYA»

B xBamidikamiiiHiii  poOOTI  PO3TISTHYTO TEOPETUKO-METOJUYHI  OCHOBU
OpeHIWHTY, SK TEXHOJIOTiI 3aBOIOBAHHS JIOSJIBHOCTI CIIOKMBAYiB, 3MIHCHEHO
MapKeTUHTOBUM aHali3 Ta MApPKETHHTOBUW AayJIuT ISUTBHOCTI, PO3pOO0JICHO
peKOMeHaIli 100 BAOCKOHAJICHHS OpPEHIWHTY Ta 3aBOIOBAHHS JIOSUIBHOCTI
cnoxuBaviB mianpuemctsa «AJIJIO». 3 ypaxyBaHHAM coemudpiku MPOIYKIl Ta
nistmpHOCT1  mignpuemctBa «AJIJIO» Ta KOHKYpeHTHHMX YMOB Oyia po3poOieHa
pexnamua komnasisa 1wt TOB «AJUJIO.

Kiarwo4doBi cjioBa: OpeHIUHT, JIOSJBHICTh CIIOKUBAYiB, MAPKETUHTOBHM aHaIi3,
1HTepHET, MapkeTHHT, SWOT-aHani3, CECrMeHTYBaHHS pPUHKY

Ivanets Y.V. "Branding as an effective technology for gaining consumer
loyalty**

The qualification paper considered the theoretical and methodological
foundations of branding as a technology for gaining consumer loyalty, carried out a
marketing analysis and marketing audit of activities, developed recommendations for
improving branding and gaining consumer loyalty of the "ALLO" enterprise. Taking
into account the specifics of ALLO's products and activities and competitive
conditions, an advertising company was developed for ALLO LLC.

Keywords: branding, consumer loyalty, marketing analysis, Internet, marketing,
SWOT analysis, market segmentation
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